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N @ @ peanuts, that is, have en- 


joyed a spectacular sales increase since vacuum cans 
were adopted. 
Almonds, pecans, cashews and mixed nuts have also 


enjoyed tremendous sales increases. 


Why? 


Because the nut industry is using vacuum cans... 


millions of them annually. 


They keep nuts roaster-fresh for months, even years. 


Vacuum cans moved peanuts from the ball park to Park 
Avenue. Delicious, fresh nuts of all types became avail 
able everywhere because they could be shipped thousands 0° 
miles without product loss, and arrived in prime condition 


Here is an example of hand-in-hand co-operation be 
tween an industry and Canco that spells more profit. 
through better packaging. 


AMERICAN CAN COMPANY 


New York 


Chicago 


San Francisco 


This trademark Kcanco) is your assurance cf quality containers. Look for it! 


Advertising rates upon application. 
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A Necessity for Better Packs 
of Peas or Lima Beans 
at Greater Profits 


They thresh the peas more thorough- 
ly out of the vines and reduce break- 
age during the hulling process. They 
improve the quality of the pack because 
the peas saved are the most tender 
ones that are in the pods, and because 
they very efficiently thresh young and 
tender peas. 

The reasons for these large and im- 
portant savings are due to many ex- 
clusive features. 
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MACHINE 
Green Pea Hulling ed, 


1924 
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You get all the usable corn and produce a pack 
of outstanding quality with FMC No. 2 Universal 
Rotary Head Corn Cutters. 


The Universal Double Rotary Head feature 
enables you to single cut true whole kernel corn, 
double cut more mature corn if you wish, or cut 
and scrape for a cream style pack. 


Capacity is far beyond that of non-rotary 
machines. Operating and maintenance costs are 
extremely low. 


DOUBLE HEADS 


Rotary heads are quickly 
removable and _ interchange- 
able for changing knives, which 
are easily sharpened and 
replaced. 


For complete FMC line, consult the 260-page FMC 
Catalog No. 800. If you do not have a copy, write 
for yours today. 


A.401 


FOOD MACHINERY CORPORATION 


SPRAGUE-SELLS DIVISION «+ HOOPESTON, ILLINOIS 
BALTIMORE © NEW YORK © SAN JOSE, CALIFORNIA (ANDERSON-BARNGROVER DIVISION) 


: as = 
UNIVERSAL] 
CUTTER; 
4 
9 
| 
\ 
\ 
| 
ree 
3 


When you need something extra in the way 
of sales service or technical help, you should 
know what Continental can do for you. 
Continental has the manufacturing and ser- 
vice facilities that you require—thirty-seven 
can manufacturing plants, thirty sales of- 
fices, a modern laboratory with a large staff 
of competent scientists and technicians, an 
unsurpassed cannery equipment depart- 
ment, and fourteen field research offices 
strategically located throughout the coun- 
try. 


And, above all, we have the experience, the 
knowledge and the progressive, on-the-toes 
spirit that we believe you want in a supplier. 
You can depend on Continental to do every- 
thing possible to help you meet your can- 
ning problems. No wonder so many packers 
throughout the country today are saying: 
**You can’t beat Continental as a dependable 
source of supply!” 


AND YOU CAN'T BEAT CANS 
FOR CONVENIENCE 
ECONOMY AND PROTECTION 


The tin can is king in the 
processed food field. Be- 
cause, in addition to cutting 
operating costs, cans are un- 
breakable and cost less to 
ship. They’re lighter, require 
no special packing and they 
can be stacked higher in 
freight cars and warehouses 
with perfect safety. 


122 E. 42nd St., New York 17, N. Y. 


135 South LaSalle St., Chicago 3, Ill. 


155 Montgomery St., San Etancisco, Calif. 
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somewhat foreign to the legal profession, Mr. 

H. T. Austern, legal counsel for the National 
Canners Association, gave Board members plenty to 
think about last week at their fall meeting in Chicago. 
He had a great deal to say about legislation already 
on the books and legislation that might be expected. 
But it is not that part of his talk about which we speak 
at this time. As an association lawyer in the capitol 
city, Mr. Austern is in close touch with official and po- 
litical thinking. That thinking today, he advises, recog- 
nizes a very real and serious threat to peace. Most of 
us have been told of that by others, but coming from 
Mr. Austern, it seems to strike a little closer to home. 


\\/ THREAT—In his own inimitable style, 


We wonder just how many canners have seriously 
pondered the immediate effect of war on their opera- 
tions and the advisability, not to speak of duty, of be- 
ing prepared for it. Some of our readers will be quick 
to charge us with war mongering, reasoning that talk 
of war breeds it. Those charges are inevitable, but 
the reasoning is like to that of the jaywalker who 
habitually crosses the street without bothering to look 
right or left. Some day he won’t get across. But even 
those who would not dare mention war can find many 
reasons why next year’s operations should be carefully 
planned and plants should be in tip top shape. 


EPAREDNESS—It doesn’t take a particularly 
lons memory to recall how difficult it was to obtain re- 
plac: ment, parts and repairs back in ’42 and ’43. A new 
wat would bring even tighter controls and greater 
Sea: ity because of the lack of inventories. Short of 
Wai there is still the possibility of the use of further 
con ols due to European commitments and unsatiated 
den nd in this country. 


| »paredness is but another name for efficiency in 
use. The canning industry has been and will con- 

in peace, to be a highly competitive enterprise 
In \ ich the spoils are divided amongst the low cost 
cers of highest quality. With labor costs high 
vailability low that means labor saving machin- 
ery nd equipment in both field and plant. It means 
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getting the most and the very highest quality yield per 
acre. It means getting that produce to your plant. in 
the shortest possible time and preparing and process- 
ing the finished product with the least possible delay. 


It means, in short, advanced planning in minute detail, 
“trained personnel and efficient equipment. 


The canning industry has learned the hard way that 
this planning must be done in the fall. Next spring 
will be too late. More than that, operational weak- 
nesses are fresh in mind now, right after the heavy 
run. Start at the beginning with your farmer. Talk 
over any difficulties you had with him and try to arrive 
at an agreement. Did he object to your spray pro- 
gram? Maybe your methods should be changed. May- 
be plantings could be spaced to better advantage. How 
about your seed varieties? Did they perform satisfac- 
torily? Seed treatment? Harvesting equipment? Fer- 
tilizers, etc. 


Call in your own engineers and those of your ma- 
chinery and equipment suppliers. Consultations will 
bring to light any weaknesses in your lines, suggest 
procedure changes for higher quality and indicate more 
efficient use of your labor force. Check over your 
labels. They may need a shot in the arm and there are 
host of experts who can help you. While you’re in the 
warehouse, notice the size of the inventory. If, like 
most other canners, it is somewhat larger than ordin- 
ary at this time of year, it might be well to check your 
insurance to see that you are fully covered. 


Yes, there’s lots of things you can do now to plan a 
successful year next year. Having drawn up your own 
tentative plans, go to your State or area association 
meeting. You’ll get some idea of what the other boys 
are doing and how they’re thinking. And by all means 
plan to attend the National meeting in Atlantic City, 
whether or not you are a member. An outstanding 
program is being arranged and you cannot help but 
profit. Then too, the machinery, equipment and sup- 
ply people promise a show you'll never forget—new 
and profitable ideas to reduce your costs and increase 
your quality. Having planned beforehand, you can 
make your decisions with confidence, round out your 
final program and be prepared in peace or war in 194). 
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FULL | 


OR FLAVOR 


Operating Economy 


~ MAN-HOUR PRODUCTIVITY INCREASED | 
 ¥ NON-PRODUCTIVE TIME REDUCED | 
WASTE ELIMINATED | 

| 


 ~ POWER COST REDUCED 


 ¥ QUALITY OF PRODUCTS IMPROVED 


The great buy word for your label! 


FOR PACKING FANCIEST WHOLE-KERNEL 
AND CREMOGENIZED CORNS 


EQUIPMENT 


CORN CANNING 


Tae Comma ny Westminster Md 


| “HUSKERS—CUTTERS—SILKERS—ROD SHAKER 


FLOTATION WASHERS—CREMOGENIZER 
RIMMERS--MIXERS—CONVEYORS, ETC. 


Indiana E-Z Adjust— 
quality control with- 
out the loss of time or 
waste of raw stock. 


2 , ® Langsenkamp Production Units reduce costs the 
ie easier way. By operating efficiency that saves labor, | 
makes man power more effective, avoids waste, and | 


protects quality, they provide minimum production | . 
cost under varying conditions of operation for pro- | ARTISTIC 


tection of the profit margin. | BE L S 


Langsenkamp Stainless Steel 


Units, Kook-More Koils equip- | » Str 
ped, for hot-break processing, | Phi 
cooking, or juice heating, in- | An 
crease speed of processing | a ed 
operations, shorten production scie 
cycles, improve quality of pro- | 
conditions of sanitation. ‘ por 
dur 
EMBOSSED. sa 
F. H. LANGSENKAMP COMPANY. =. 
227-235 East South Street, INDIANAPOLIS 4, INDIANA | 2 is THE res 
REPRESENTATIVES 
é 
West Coast: KING SALES°& ENGINEERING CO., 206 First Street, Son Francisco, Calif. | : nut 
* Oregon and Washington: FOOD INDUSTRIES ENG. & EQUIP. CO., 1412 N. W. 14th uct: 
Ave., Portland, Oregon * Mountain States: THE HORSLEY COMPANY, Box 301, Ogden, 4 " 
*® Northeastern States: BOUTELL MANUFACTURING CO., Rochester, N. Y. 
Tri-States: TOM McLAY, P. O. Box 14, Port Deposit, Maryland * Texas: PAPER PRODUCTS CoO 
CO., Harlingen, Texas * Canada: CANNERS MACHINERY, LTD., Simcoe, Ontario, Canada. ms : ce the 
Dr, 
| ALTIMORE,MD wp 
EQU'IPMENT | als 
THI 
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lation —Higher dues foreseen. 


Your correspondent was keenly disap- 
pointed in the action of the January 
Board meeting tabling the motion to add 
a full time publicity expert to the staff 
and alloting certain sums from the 1948 
budget to implement a full time, active 
publicity campaign for canned foods. 
The shrewdest observer would hardly 
have suspected at that time that publicity 
would be one of the features of a board 
meeting ten months later. Much credit 
is due to a tireless and painstaking asso- 
ciation staff for a maximum amount of 
publicity despite the lack of funds. Many 
thanks are in order for the Can Manu- 
facturers Institute and individual can 
companies as well. 

Last Wednesday, the Fall Meeting of 
N.C.A. bigwigs opened in Chicago with 
a publicity stunt, to put it mildly, some- 
what out of the ordinary. To the aston- 
ishment of some 50 newspaper writers, 
home economists, nutritionists and others, 
armed guards whirled into the Palmer 
House something over two million dollars 
_in crispy $100.00 bills, explaining that 


this represents the actual money value of 
_vitamins that the homemaker annually 
pours down the drain in liquids from 42 
_ vegetables on the basis of the 1948 pack. 
- To dramatize the fact that a substan- 
' tial part of this value is lost if the house- 
wife pours the liquids off the cans, the 


-money was photographed, piled in a 
kitchen sink, by newsreel and newspaper 
photographers. The $2,113,000 in cur- 
rency was made available as a public ser- 
vice by the American National Bank & 
Trust Company of Chicago. 

“Mrs. America of 1948” (Mrs. Maria 

Strohmeier, 21-year old housewife of 
Philade|phia, recently chose as “Mrs. 
Americ’ at Asbury Park, N. J.) attend- 
ed the press conference, and helped the 
scientis's pass along to the 45,000,000 
Americ:n housewives some of the im- 
portant new diet information unearthed 
during ‘he quarter-million dollar re- 
search } ogram on the nutritional values 
of can» | foods. 

To vther acquaint the newspaper 
men w the facts about canned foods, 
results { the C.M.I. investigation were 
arrange; about the wall of the Hotel 
parlor an attractive manner. Actual 
nutritii value of 42 canned foods prod- 
ucts wc displayed effectively. 


Ti NUTRITION PROGRAM 


publicity stunt emphasizes value of vitamins—Austern covers the legis- 
lative picture—Committee carefully studies trend in Agricultural Legis- 


being obtained through this program. 
Every canner should read his paper care- 
fully to acquaint himself with the signifi- 
cance of this great work. 


Dr. Conrad A. Elvehjem, Dean of the 
Graduate School, University of Wiscon- 
sin and co-scientist in the NCA—CMI 
nutrition program, paid tribute to the 
methods established by the Association 
and cleared up some of the doubts that 
might have been lurking in the minds of 
non-technical men. 


“Everyone recognizes”, he said, “that 
natural variations in the vitamin content 
of plant foods occur and that these vari- 
ations are affected by the soil in which 
the plant is grown, by the climatic con- 
ditions under which it is grown, the vari- 
etal differences and by the effect of the 
maturity and the part of the plant 
sampled. For example, the thiamine con- 
tent of the eight different varieties of 
potatoes varied from .03 to .16 mg./100 
gm. or a variation of over 500 percent. 
Whereas the average variation was only 
22 percent for potatoes of the same vari- 
ety grown on the same plot and harvested 
at the same time. However, when a large 
number of samples are analyzed the aver- 
age figure obtained is much more reli- 
able. For example, canned tomato juice 
analyzed in 1942 and 1943 under this nu- 
trition program showed almost indentical 
results. Ninety four samples of canned 
peas were analyzed for riboflavin in 1942 
and fifty seven in 1943 and the figures 
for the two years were very similar.” 


“The establishment of values for prod- 
ucts as consumed has encouraged many 
industries to study possible losses result- 
ing from the processing methods and to 
investigate procedures which might be 
used to eliminate these losses,’’ the doctor 
continued. “In some cases such losses can 
be eliminated; in other cases we must 
recognize some loss, make such losses 
known and decide how they can be com- 
pensated for. The canning industry has 
been especially effective in recognizing 
these principles and has done much to 
use these principles in an effective nutri- 
tion program.” 


Dr. Elvehjem called the attention of his 
audience to the necessity of disseminat- 
ing this information to the public. He 
reminded canners that all too few courses 
on nutrition are given in our universities, 
took the “‘Reader’s Digest” to account for 
the publication of the spurious and un- 
founded charges contained in the article 
“Eat, Drink and be Merry” in its Novem- 
ber issue, and called for advertising cam- 
paigns educational in nature, rather than 
those based on the spectacular, guaran- 
teeing long life just short of immortality, 


Else. ere in this issue, we give you 
the rey ¢ of the Nutrition program by 
Dr. Ca: -von. The report will bring you 
Xp tod © on the status of these studies, 
some i . of the cost involved, the scope 
and pl. s for the future. Dr, Cameron 
giv a brief sketch of the publicity 
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NCA Board Meeting Spotlights Nutrition—Publicity—Legislation 


LEGISLATION 


Every canner in the business would 
have profited by hearing NCA Counsel 
H. T. Austern’s review of the Washing- 
ton scene. Unfortunately, Mr. Austern 
seldom makes his remarks available to 
the press, otherwise they would receive 
top billing in this report. Here are some 
of our gleanings: 

Little change is expected in foreign 
policies due to Democratic victory. E.C.A. 
and other foreign commitments will con- 
tinue. 

Unemployment is at an all time low 
(2,000,000) and employment at an all time 
peak (60,000,000) at highest wages ever. 
Population is growing—Babies born in 
1946 3% million; in 1947 4 million. All 
of which adds up to more and better cus- 
tomers for canners. 

War scare will continue and that’s the 
strongest argument for Federal control. 
If cold war gets hot, the government will 
call all the signals for business men. 
With threat of war in the air, it behooves 
every canner to have his plant in shape, 
extra parts, etc., for maximum produc- 
tion to better serve his country. 

Other industries are working with the 
War Department, setting up procedure 
in the event of war. Suggested committee 
(which was approved) to study. 

Small chance of lessening agricultural 
handouts. If so, will only be because 
farmers are convinced it is unwise. 

Taft-Hartley Repeal likely—Talk of 
65c to minimum wage—Agricultural 
exemptions for canners in the Wage and 
Hour Law will be hard to retain. 

Standby powers of price control will 
probably be granted the Administration. 


Vigorous Anti-trust enforcement cam- 
paign foreseen. All associations under 
scrutiny. Terrific legal fog with respect 
to “cement case” decision re-delivered 
prices, freight absorption, etc. Only thing 
certain about the decision is the uncer- 
tainty regarding its application. The 
Robinson-Patman Law says a manufac- 
turer can lower price in an area to meet 
competition but the F.T.C. says this can’t 
be done by absorbing freight. On the 
basis of the cement decision, the steel, 
cement and sugar industries have adopt- 
ed straight f.o.b. selling. The Capehart 
Committee is trying to find out the rules 
and the effects on separate industries 
including® canning; what effect it will 
have on labor, wages, etc., and whether 
or not change in statutes is indicated. 
Reasonably certain some changes will be 
made so go slow in revamping sales set 
up at present. 


AGRICULTURAL COMMITTEE 
REPORT 


The report of the newly formed Agri- 
cultural Policy Committee, chairmaned 
by Russ H. Winters of Wisconsin, is 
noteworthy for its precision and busi- 
ness-like approach. Chairman Winters 
asked for and was promised additional 
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MEETINGS 


members to represent area thinking in 
citrus producing sections, open market 
purchasing and cooperatives. He an- 
nounced that the committee would study 
the historical background of agricultural 
legislation and record statistically the ef- 
fect on the canning industry of each 
such piece of legislation. The recent elec- 
tions were an endorsement of the current 
pattern of agricultural legislation, the 
committee feels. And so efforts will be 
made to keep such legislation least of- 
fensive to the industry. 

“It is the intent of the Committee to 
investigate thoroughly the economic rela- 
tionships of all agricultural crops as they 
are affected by different methods of de- 
termining parity and of designating sup- 
port prices for floor prices,” Mr. Winters 
said. 

“Your Committee feels that in addition 
to the usual legislative approach, a 
strong canner-grower relations program 
is necessary. This would be based upon 
a sound agricultural policy consistent 
with the interest of the industry and car- 
ried on at the grass roots level.” 


OTHER REPORTS 


Other reports and actions included the 
report of the Finance Committee by 
Chairman Emil Rutz, who advised that 
due to increased costs of operation a defi- 
cit was in sight unless activities are cur- 
tailed or dues advanced. The latter was 
recommended and approved by the Board, 
the Finance Committee to recommend to 
the January Board the amount of in- 
crease. 

Presented Past President Rutz with a 
scroll, suitably inscribed in recognition 
of outstanding achievement and inspired 
leadership during his term of office as 
N.C.A. President. 

Heard a report by Conventicn Commit- 
tee Chairman, R. A. Friend, describing 
the comprehensive program already 
scheduled. 

Heard C.M.S.A. Secretary, Sam Gors- 
line, tell of the many surprises, interest- 
ing exhibits and good times planned for 
canners in Atlantic City. 

Approved a resolution to appoint a 
committee to meet with the brokers in an 
effort to avoid another year of two Na 
tional Conventions. 

Heard B. C. Olney’s report of the 
public relations activities, especially 
those promoting the theme that canned 
foods are the best buy. 

Learned from Chairman W. F. Dietrich 

that building plans are progressing nice- 
ly and of hopes of holding open house in 
the new offices at Washington by Janu- 
ary 1950. 
Saw Happer Payne’s sound and color 
movie “Better Labels’. Stood for a mo- 
ment in silent prayer in memory of Di- 
rectors Henry Chavis of Ames Canning 
Company and Hiram Defendorf of Alex- 
ander & Baldwin, both of whom met 
ceath violently during the week. 


FMC—A & B SALES MEETING 


Food Machinery and Chemical Corpor- 
ation’s two divisions producing food can- 
ning and freezing equipment held a six- 
day conference in San Jose beginning 
October 18. A group of approximately 
35 sales and engineering personnel in 
conjunction with management of both 
divisions, were in attendance from near- 
ly every state in the country. 


The meetings were devoted to discus- 
sions and practical demonstrations of 
new equipment developed during the past 
year. Established product lines, now in 
use throughout the canning and freezing 
industry, were also carefully considered 
and reviewed. Color movies of new ma- 
chinery in operation were shown and cer- 
tain items of equipment were displayed 
at the Anderson-Barngrover plant. This 
type of visual education was augmented 
with detailed studies of printed matter 
such as catalogs, pamphlets, and opera- 
ting instructions. 


Among new products considered and 
reviewed were included a new gallon can 
filler for certain fruits, vegetables and 
granular-type products; a rotary steam- 
er for processing tomatoes; a_ fruit 
cuber; a new slicing machine; and a can 
drier which does not require the heat 
principle, 


Other high points of the week-long 
session included side trips to central Cali. 
fornia eanneries where FMC engineere 
processing lines were viewed in opera- 
tion. 


Experts from FMC’s Central Research 
and Engineering Departments gave talks 
on the technical aspects of food process. 
ing and the equipment used therein. 


Commenting on the business outlook 
for processing machinery during’ the 
coming year, Frank J. Fay, Sales Man. 
ager for the Anderson-Barngrover Divi- 
sion said: “Because of new developments 
and improved lines, our volume of sales 
for the coming year should represent an 
increase over the past year.” 


FMC’s two canning and freezing ma- 
chinery divisions are essentially counter. 
parts of one another from the standpoint 
of products. The Sprague-Sells Divi. 
sion, with headquarters in Hoopeston, 
Illinois, specializes in vegetable prepara- 
tion and processing equipment, and serves 
the food industries throughout the east- 
ern, southern and mid-western states, 
The Anderson-Barngrover Division, lo- 
cated in San Jose, specializes in fruit 
preparation and processing equipment 
and serves the eleven western states and 
Alaska. Both divisions act as distribu- 
tors for nearly all of each other’s prod- 
ucts. 


JOINT SALES MEETING HELD IN SAN JOSE BY FMC’S ANDERSON- 
BARNGROVER AND SPRAGUE-SELLS DIVISIONS 


FMC—A & B SALES MEETING—(Front row, left to right) Wm. de Back, Viet 
President and Manager of the Anderson-Barngrover Division at San Jose, Cali ornit: 
Neal S. Sells, FMC Vice-President and Manager of the Sprague-Sells Division 
Hoopeston, Illinois; (Back row, left to right) Tom Martin, Sales Manager, Sprague 
Sells Division; George N. Glendenning, Assistant Manager, Anderson-Barigrov 
Division; Clifford K. Wilson, Assistant Manager, Sprague-Sells Division; Frank / 
Fay, Sales Manager, Anderson-Barngrover Division. 
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MEETINGS 


Illinois Canners Meet 


Illinois Canners Discuss Canner-Grower Re- 

lations — Contracts — Case Tells What To 

Expect In Agriculture—White Suggest Can- 
ners Prepare To Meet Buyers. 


In point of numbers, the Illinois Can- 
ners Association probably has the small- 
est membership of any up and going as- 
sociation of canners, all for the fairly 
obvious reason that there are but twenty- 
five or thirty fruit or vegetable canners 
in the State. Possibly because of this, 
these quality corn, pea and asparagus 
packers are proud of their organization 
and turn out enthusiastically at the 
president’s call. The bill of fare, ar- 
ranged by President Horace Larkin of 
the Rochelle Asparagus Company, and 
Secretary Don Jones of Streator, for 
their annual Fall Meeting at the Stevens 
Hotel, Chicago, November 15 and 16, ade- 
quately explains the reason for their en- 
thusiasm. In addition to a well rounded, 
interesting and instructive program, give 
Don Jones credit for licking the morning 
after problem. The second day’s meeting 
opened with luncheon at noon and was 
well attended. 


AGRICULTURAL RESEARCH 


Monday’s sessions were given over en- 
tirely to the discussion of agriculture. 
Dr. B. L. Wade, head of the Department 
of Horticulture, University of Illinois, 
invited canners to bring their problems 
on varieties, diseases, production and 
quality to the University and asked in 
return their cooperation in the applica- 
tion of this research to the canning line. 
He sugvested that Illinois eanners might 
reduce their overhead by canning addi- 
tional items and outlined in brief the 
work of the college in testing varieties of 
other vegetables suitable to climatic con- 
ditions in Illinois. 


LOOKING AHEAD 
Dr. C. M. Case, head of the Depart- 


ly to be principally in non-agricultural 
commodities. 


“Demand prospects are more uncertain : 
for the second half of 1949 when crop 
and livestock marketings will be heavy. 
The major uncertainty pertains to the 
size of next year’s expenditures for the 
national defense and foreign aid. Al- 
though recent developments have tight- 
ened the international situation, it is con- 
ceivable that they could change in such 
a Way as to result in substantial cutbacks 
in these programs. This could cause an 
appreciable weakening of the demand for 
farm products. But even under such a 
situation, it is unlikely that cash receipts 
from farm marketings for the year as a 
whole will be more than 10 percent below 
the 30 billion dollars estimated for 1948. 


“This uncertainty aside, however, no 
marked reduction in consumer incomes 
and the domestic demand for farm prod- 
ucts generally, can be foreseen for the 
immediate future. 


“In addition to the probable continued 
growth in federal government expendi- 
tures for defense and related programs, 
state and local government expenditures 
for construction of schools, streets and 
highways are also expanding rapidly and 
are likely to remain high next year. 
Shortages of several major consumer 
goods, notably automobiles and housing, 
still exist despite high level output in re- 
cent years. However, some easing in cer- 
tain areas appears likely. Deferred de- 
mands have been largely met in textiles, 
shoes and some durable goods. Also, the 
exceptionally high rate of business ex- 
penditures for new plant and equipment 
in recent years indicates a strong possi- 
bility for reduced outlays beginning 
sometime in 1949. Within the canning 
industry itself there are many factors 
that you people are in the best position to 
appraise. Many things of economic sig- 
nificance will happen during the next 
four years and whether for better or for 
worse, the newly elected Administration 
with its lop-sided advantage in control- 
ling both houses of Congress is likely to 
receive full measure of credit or dis- 
credit.” 


CANNER-GROWER RELATIONS 


Dr. C. H. Mahoney, Director of the 
Raw Products Bureau, National Canners 
Association, warned his audience that the 
days of getting the most out of growers 
and giving as little as possible in return 
are over. Take your grower into your 
confidence, he suggested, for he is an in- 
tegral part of your operations, just as 
your broker or your production man. If 
you do not show an interest in his wel- 
fare and assist him in his problems, there 


ment Agriculture, University of Illi- 
nois, active in the formulation of the 
long ive agricultural policies drawn 
up at ve last session of Congress, dis- 
ie probable outlook for agricul- 
ture: his time. His remarks are sum- 
mari: is follows: 

“Tt y be said that present forces in- 
dicat n total, a fairly stable level of 
econ activity in 1949. Substantial 
am f foreign aid and the growing 
rat ‘overnment expenditures for de- 
fen ord considerable assurance for 
a hi el of demand, at least for the 
fir: of next year. There is even 
a} ity that the impact of these ex- 
pe ; on a generally tight economy 
ma: -c some further price inflation. 
Bui further price advances are like- 
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is but one other choice—grow the crops 
yourself, the doctor advised. “Your field 
man”, Dr. Mahoney said “is the key man 
in your contact with growers. He should 
be well informed on modern agricultural 
techniques and have a working knowledge 
of crops other than canning”. He should 
know their probable return to the farmer 
as compared to canning crops. He should 
be in position to advise the farmer on 
fertilizer application, cultivation, insect 
and disease control, weed control, rota- 
tion of crops, results of said pests, and 
other practices and services. 


CANNER-GROWER CONTRACTS 


Premising his remarks with the asser- 
tion that they have reference only to can: 
ner-grower contracts in Wisconsin, Mar- 
vin P. Verhulst, Secretary of the Wis- 
consin Canners Association, charged that 
many canners’ contracts are obsolete and 
one-sided. If so, it provides a written 
invitation to any discontented grower or 
group of growers to start a crusade 
against the canning company to correct 
an evil. “Many canners could profitably 
spend some time and effort in study- 
ing and rewriting their grower contracts 
before they start contracting for 1949”, 
he said. “It is not necessary to wait until 
a decision on price is reached”, he said, 
“grade relationships and all of the rest 
of the contract can be worked out im- 
mediately.” 


PROBLEMS AND OPPORTUNITIES 


James L. Donnelly, Executive Vice- 
President of the Illinois Manufacturers 
Association, spoke of the problems and 
opportunities for employers in view of 
the recent election. Voters, he said, 
farmers, labor leaders and special groups 
had a vested interest and voted accord- 
ingly. As a result of the election, we 
‘an expect more bureaucracy, more spend- 
ing, higher taxes, increased activity by 
the Federal Trade Commission, a broad- 
ening of social security and changes in 
the Taft-Hartley Act. To counteract, 
business must improve its human and 
public relations programs. It must be- 
come more active in association effort to 
combat the organized efforts of those 
opposed to its interests. 


MEET THE ‘BUYER 


Bob White, of the Chicago sales engi- 
neering firm bearing his name, advised 
his audience of many and various means 
of meeting the buyer. Markets are 
shrinking, he said, because of high 
freight rates, new products and new 
varieties. Except for a few specialties 
and unusual crop conditions, it’s unwise 
to spend too much money developing dis- 
tant orders. Those nearby, within truck- 
ing distance, offering the possibility of 
store delivery, display service and per- 
sonal contact, offer far greater opportun- 
ity, he said. Béfore meeting your buyer, 


(Continued on page 22 
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MEETINGS 


TRI-STATE PROGRAM 


CORN SECTION—The 45th Annual 
Convention of the Tri-State Packers As- 
sociation, to be held at the Traymore 
Hotel, Atlantic City, New Jersey, No- 
vember 22 and 23, will open with a meet- 
ing of the Corn Section at 10 o’clock 
Monday morning, November 22. 

The feature of this session will be a 
Cutting Bee presided over by Paul E. 
Lawyer with Howard R. Smith of Na- 
tional Canners Association, and Maurice 
Siegel, Strasburger & Siegel, comment- 
ing on the cutting and discussing the 
Food and Drug Standards. 


TOMATO PRODUCTS SESSION—At 
that same hour, 10:00 A. M., Monday, 
there will also be a cutting of tomato 
products and dry beans, which will be 
presided over by W. F. Dixon Gibbs and 
James W. Sterling. LeRoy V. Stras- 
urger of Strasburger & Siegel, will sum- 
marize the comments on the cutting. 


Other subjects to come before this ses- 
sion will be “Speck Determination in To- 
mato Catsup” by Howard R. Lacey; 
“Measuring Consistency in Tomato Prod- 
ucts” by Dr. E. P. Walls; and a discus- 
sion of the dry bean support program by 
Mr. Sterling. 


LUNCHEON MEETING—The Gen- 
eral Meeting will get under way immedi- 
ately following the 12:30 P. M. luncheon 
on Monday. There will be addresses by 
President G. Frank Thomas and C. W. 
Browne, Editor-in-chief, “Modern Pack- 
aging’’, who will speak on “Is your Label 
a Messenger”. 

The Nominating Committee will report 


and the election of officers and directors 
will follow. 


MERCHANDISING FORUM — At 
2:30 P. M. there will be a forum discus- 
sion on merchandising the 1948 packs 
with Carlos Campbell, Secretary of the 
National Canners Association serving as 
discussion leader. Members of the forum 


will be Watson Rogers, President of Na- 
tional Food Brokers Association; Harold 
O. Smith, Jr., Executive Vice-President, 
U. S. Wholesale Grocers Association; 
Robert W. Mairs, Sales Manager, The 
H. J. McGrath Company; and William 
H. Ritter, Jr., President, P. J. Ritter 
Company. 


ASPARAGUS SESSION—At 4:30 
P. M. Monday the Asparagus Section 
will go into session with Howard R. 
Lacey presiding at a Cutting Bee. Walt- 
er Lappen of the U. S. Department of 
Agriculture, will summarize the results 
of the cutting and Howard R. Smith and 
LeRoy Strasburger will discuss the Food 
and Drug Standards for Asparagus. Dr. 
Amihud Kramer will report on asparagus 
studies. 


POTATO SESSION — Also at 4:30 
P. M. on Monday, Ralph O. Dulany will 
preside at a meeting of potato canners 
and a Cutting Bee, which will be fol- 
lowed by a discussion of standards. 


ENTERTAINMENT — At 7:15 Mon- 
day evening the banquet and entertain- 
ment will be tendered by the allied in- 
dustries and arrangments made by the 
Get-Together Committee. 


TUESDAY, NOVEMBER 23—At 9 
o’clock Tuesday morning there will be a 
breakfast meeting of the Board of Direc- 
tors. 


GENERAL SESSION—At 10:30 Tues- 
day morning the General Session will be 
held with President G. Frank Thomas 
presiding. The program will include a 
showing of the new movie “Better La- 
bels” by Happer Payne of National Can- 
ners Association; highlights of the ma- 
chinery and supplies exhibition to be held 
in connection with the National Meeting 
in January by George Sauter; a carload- 
ing demonstration by Edwin J. Dahill, 
Association of American Railroads; and 
a discussion of trends, packs, carryovers, 


IOWA-NEBRASKA PROGRAM 


A well rounded program has been pre. 
pared for the 47th Annual Meeting of the 
Iowa-Nebraska Canners Association to 
be held at the Hotel Savery, Des Moines, 
Iowa, Monday and Tuesday, November 
21 and 22. 

Registration will begin at 8:30 on 
Monday morning with the Opening: Ses. 
sion taking place at 9:30 A. M. with 
President Keith Moore presiding. 

Two National Canners Association 
men will address this meeting—John Me. 
Govern, the Association’s Vice-President 
will explain the long term farm program 
and Happer Payne, Director of the La. 
beling Division, will show the new film 
on “Better Labels”. 

Other speakers on the morning’ pro- 
gram are: John DeJong of the Des 
Moines National Bank, who will speak 
on “Canners Finances vs Banking Prob- 
lems”; Harold Hoyt of the State Employ- 
ment Service, who will explain employ. 
ment problems; and Harry Linn, Iowa’s 
Secretary of Agriculture. 

Tom Dyer of the Welco Feed Con- 
pany, will speak at the 12 o’clock lunch- 
eon, taking for his subject “It is Easy 
to Sell”. 


AFTERNOON SESSION 
The General Session will get under 
way at 1:45 P. M. with the following 
speakers scheduled to address the Con- 


vention: John Schoentgen, who will ex- | 


plain the jobber’s viewpoint; Dr. E. §. 
Haber, Iowa State College, will head up 
a round table discussion on the nutritive 
value of soils and seed types; Lyle 


(Continued on page 12) 


of the major items by Dr. Howard M. 

Steir of the University of Maryland. 
The convention will be concluded with 

a luncheon at 12:30 P. M. when Harold 


H. Jaeger of the Can Manufacturers In- 
“The Canned Foods 


stitute will tell 
Story”. 


WISCONSIN CANNERS SCHOOL—There was a total registration of 62 men in attendance at the Wisconsin Cannery Fie!’ Men’ 
Short Course held at Madison, October 25 to November 5. About a dozen or so were not present when the above picture was take 
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CONTINENTAL APPOINTMENTS 


J. . Niederhauser, formerly Manager 
of Industrial Relations for Continental 
Can Company, has been elevated to the 
newly created post of Vice-President in 
Charge of Industrial Relations, Hans A. 
Eggerss, company President has an- 
nounced. Prior to his present responsi- 
bilities, Mr. Niederhauser was in charge 
of industrial relations for the company’s 
Paper and Plastics Division. For 15 
years before this he specialized in per- 
sonnel work. For six years he was spe- 
cial representative of the International 
YMCA in Europe and the Orient. He 
will continue to make his headquarters 
in the Continental Can Company Build- 
ing in New York City. 


NEW NCA MEMBERS 


The following firms have been admit- 
ted to membership in the National Can- 
ners Association since September 25: 
H. F. Byrd, Ine., Winchester, Virginia; 
Cecil’s Food Processing Company, Mil- 
ford, Indiana; W. E. Davis Company, 
Aberdeen, Washington; Lebanon Pack- 
ing Company, Inc., Lebanon, Oregon; 
Port Penn Canning Company, Port Penn, 
Delaware; and Wood Canning Company, 
Dobson, North Carolina. 


LABEL MEN ELECT 


Ted Fleming, Vice-President of the 
Fleming-Potter Company, Peoria, Illi- 
nois, was reelected President of the Label 
Manufacturers National Association at 
the 32nd Annual Meeting held at the 
Edgewater Beach Hotel, Chicago, No- 
vember 8 and 9. 

Other officers elected were George R. 
Langlois, Vice-President of Muirson 
Labe| Company, San Jose, California; 
Joseph M. Davidson, President, Piedmont 


Labe! Company, Bedford, Virginia, Trea- 
surey (reelected) ; and Charles R. Cosby 
continues as Executive Secretary. 

New Directors elected were: Edward 
J. President, Epsen Lithographing 
Compeny, Omaha, Nebraska; Ed LeVes- 
conic, Vice-President of Crocker-Union, 
Sar rancisco; Waldo E. May, Vice- 
Pr nt, U. S. Printing & Lithograph- 
ing mpany, Cincinnati; and Harry 
We President, National Color Print- 
ing npany, Baltimore. 

next meeting of the Association 
wil held in Los Angeles, May 5, 6 and 
(, 

PACKERS TO MEET 
fall meeting of the National 
K Packers Association will be held 
D er 7 at the Morrison Hotel, 
( , according to Roy Irons, NKPA 
s y. Kraut packers will review 
U! ‘vent cabbage harvest and map 


pl or the year ahead. 


Tt \NNING TRADE November 22, 


NEWS AND PERSONALS 


JIM COLE RETIRES 


James F. Cole, formerly Continental 
Can Company’s district sales manager 
at Tampa, Florida, retired November 1 
after 42 years of service in the can-mak- 
ing industry, according to an announce- 
ment by T. C .Fogarty, vice president in 
charge of sales. He will be succeeded 
by Bert I. Hickman, product sales man- 
ager for processed food cans in the com- 
pany’s headquarters in New York, and 
formerly sales representative at their 
Tampa office. 

“Jim” Cole was head of the Atlantic 
Can Company in Baltimore during the 


JAMES F. COLE 


days of the hole-and-cap can and the 
early days of the open-top can. The At- 
lantic Can Company was later purchased 
by the United States Can Company, 
which, in turn, was subsequently ab- 
sorbed by Continental. During his twenty 
years with Continental, Mr. Cole’s activi- 
ties were devoted to sales and sales man- 
agement work. 


For many years he was treasurer of 
the “Get-Together Committee,” which 
contributed so much to the development 
of the current Tri-State Packers Asso- 
ciation. Associated with Jim in this 
early venture were Harry Krebs and Bob 
Sindall. 

Jim plans to return to Maryland, 
where he will take up residence in Elli- 
cott City. 


SUN DINE APPOINTMENTS 


L. B. Carlton with much sales experi- 
ence in the Florida citrus canning indus- 
try, has been appointed Manager of 
Sales of the Sun Dine Company, Lake 
Alfred, Florida citrus canners. 


1948 


TO RESUME STOCK REPORTS 


Since the temporary suspension of can- 
ned foods stock reports last July the Cen- 
sus Bureau of the Department of Com- 
merce has had many requests from vari- 
ous interested groups to resume this 
service. As a result instead of monthly 
reporting, as was the case heretofore, 
the Bureau will reinstate the service on 
a four times a year basis. Wholesalers 
and warehouses and retail food chains 
will be asked to submit reports covering 
inventories as of October 31, December 
31, 1948 and February 28 and May 31, 
1949. 


ADDS NEW ACCOUNTS 


Gene Robinson, recently appointed 
Sales Manager for Eddington Canning 
Company of Springfield, Utah, and the 
Woods Cross Canning Company of Clear- 
field, Utah, has also been appointed to 
handle the sales of Perry Canning Com- 
pany, Brigham City, Utah; North Ogden 
Canning Company, North Ogden, Utah; 
Royal Canning Corporation, Ogden, 
Utah; and Spokane Valley Canning Com- 
pany, Veradale, Washington. This new 
arrangement will enable these firms to 
assemble pool cars rapidly and will pro- 
vide a complete line of Utah packed 
fruits and vegetables. 


SOUTHWEST CANNERS DATES 


The Annual Convention of the South- 
west Canners Association will be held 
at the Liberty Hotel, Jacksonville, Texas, 
December 3 and 4. The program will get 
under way at 1:00 P. M. on Friday the 
third, ending on the afternoon of Decem- 
ber 4. 


FRITZSCHE CATALOG 


Fritzsche Brothers, Inc., 76-9th Ave- 
nue, New York 11, New York, have is- 
sued their new Fall and Winter Flavor 
Catalog and price list, which are avail- 
able for the asking. 


FOOD TECHNOLOGISTS MEET 


The National Convention of the Insti- 
tute of Food Technologists will be held 
in the Civic Auditorium, San Francisco, 
July 10 to 14, 1949. 


ENTERTAIN BROKERS 


Refined Syrups & Sugars, Inc., enter- 
tained 250 sugar trade brokers in the 
New York area at a cocktail party and 
buffet supper at the Hotel Biltmore, New 
York, on November 10, 1948. 
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NEWS — PERSONALS 


GRAPES PRECOOLED IN TUNNEL 
COOLERS 


Specially designed tunnels, which pre- 
cool grapes to suitable temperatures in 
one hour, will enable West Coast growers 
to cut the shipping time from harvest to 
market by from 14 to 24 hours, report 
W. T. Pentzer and W. R. Barger, plant 
physiologists of the Department of Agri- 
culture. 

Funds from the Research and Market- 
ing Act have made it possible for Pent- 
zer and Barger to conduct detailed per- 
formance tests of two commercial tunnel 
coolers built in California in the past two 
years. 


NEW CANNING FIRM 


C. J. Sherry has leased the Harp 
Foods Manufacturing Company plant at 
Shawnee, Oklahoma and will operate 
next season as the Shawnee Canning 
Company, packing spinach, tomatoes and 
other vegetables. 


POTATO GOALS AND SUPPORT 
PROGRAM 


The Department of Agriculture has 
announced production goals for the 1949 
crop of Irish potatoes, together with a 
support price at 60 per cent of parity. 

The new goals represent a substantial 
cut in acreage. The national figure for 
1949 has been set at 1,938,300 acres 
about 200,000 less than the planted acre- 
age this year. The 1949 goal includes 
1,223,100 acres for commercial produc- 
tion, and 715,200 for non-commercial pro- 
duction. 


H. K. DEFENDORF AND WIFE 
DIE IN CRASH 


H. K. Defendorf, retired Manager of 
the Pineapple Department of Alexander 
& Baldwin, San Francisco, and Mrs. 
Defendorf were killed in an automobile 
crash near Woodland, California on Mon- 
day evening, November 8. Mr. Defen- 
dorf, who was 66 years old, had been with 
Alexander & Baldwin for about 30 years 
before his retirement on June 1. 


TOMATO PASTE PURCHASE 


The Department of Agriculture an- 
nounced that offers of 99,900 cases of No. 
10 cans of canned tomato paste have been 
accepted for delivery from January 3 
through January 30, 1949, under the Na- 
tional School Lunch Program. Purchases 
were made in the States of California 
and Utah at prices ranging from $5.38 
to $5.86 per case. These prices are ex- 
clusive of cash discounts and car bracing 
charge rates. 
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WEST COAST NOTES: 


CAL-PAK ELECTS 


The board of directors of the Califor- 
nia Packing Corporation, San Francisco, 
Calif., has elected the following officers: 
Ralph Brown, senior vice-president; Wil- 
liam Herbert Carr, director, vice-presi- 
dent, and member of the executive com- 
mittee, and John K. Griffin and W. C. 
Glover, assistant comptrollers. This ac- 
tion was taken, following the election of 
Roy L. Pratt to the presidency. 


MARRIED 


Tillie Weisberg, owner of Flotill Prod- 
ucts, Inc., of Stockton, Calif., and Meyer 
Lewis, former American Federation of 
Labor executive, were married November 
i0 in Los Angeles. The bride launched 
the food packing company 14 years ago 
with a capital said to be $9,000. Last 
year sales were more than $17,000,000. 
The groom resigned in 1941 as Western 
Regional director for the AFL to become 
general manager of the Flotill cannery 
at Stockton. 


ELECTED 


John C. Longaker, of the H. J. Heinz 
Company, and Howard J. Libby, of 
Durkee Famous Foods, have been elected 
directors of the Berkeley Manufacturers’ 
Association, Berkeley, Calif. 


GROCERY WAREHOUSE 


J.J. Morello has awarded contracts for 
the erection of a wholesale grocery ware- 
house and office building at San Jose, 
Calif. The estimated cost is $80,000. 


IOWA-NEBRASKA PROGRAM 
(Continued from page 10) 


Seaton of Continental Can Company, 
Fred Geise of American Can Company, 
Howard Miller, Seed Consultant, and 
Oliver Stevenson of Otoe Food Products 
will participate in this discussion. 

L. A. Koritz, Director of Agricultural 
Research, Mid-West Division of Califor- 
nia Packing Corporation, will speak on 
corn borer control; Don Ross of “Sue- 
cessful Farming” will take as his subject 
canner and grower relations; Dr. Harold 
Gunderson of Iowa State College, will re- 
port on a survey of corn borer damage in 
the two states; and Dr. R. L. Tisher of 
Iowa State College, will discuss sweet 
corn grades. 


TUESDAY MORNING 


Tuesday morning will be given up to 
discussions of the mechanical sweet corn 
harvester, and plant sanitation, followed 
by the Business Session and the election 
of officers. 

A cocktail hour will precede the ban- 
quet and floor show which will be held on 
Monday evening. 


CANNED SAUERKRAUT PACK 
Compiled by N.C.A., 
Sauerkraut Pack September 1, 1947 to September 1, 1948 


Division of Statistics 


estimates for these firms. 


who do not can. 


Mise. Tin 

24/2 24/2% 6/10 &Glass TOTAL 

cases cases cases cases cases 
77,980 892,755 154,870 19,474 1,145,079 
Ohio, Mich. & Indiana.... 121,086 323,513 104,036 49,000 597,635 
Other Mid-West ............ 6,955 16,558 1,511 15,000 40,024 
93,112 222,854 22,122 35,349 373,437 
632,131 2,061,531 376,878 118,823 3,189,363 


The above report is based cn reports from all canners known to have 
packed sauerkraut, except eighteen (18) firms not reporting, together with 
These repcits include only sauerkraut packed in 
hermetically sealed containers and sterilized by heat. 
above compares with the 1946-47 pack of 5,904,168 actual cases. 

Bulk sauerkraut production for the 1947-48 season, as reported, totale 
150,974 casks (45 gallon). These bulk figures are those actually reported an 
do not include estimates for companies not reporting bulk or bulk packe:s 


PACK, STOCKS, AND SHIPMENTS OF CANNED KRAUT 


The total pack show» 


1946-47 1947-43 

(Actual Cases) 
September 1 Canner 1,771,380 328,21 3 
Pack, September 1 to September 1................ccsssccsssseees 5,904,168 3,189,363 
Shipments, September 1 to September 4,132,788 ) 
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A background of 41 years specialized insurance service 
to the Canning Industry has awarded unchallenged 
leadership in this field to 


EXCHANGE 


© Improved insurance coverages. 


® Steady reduction in rates. 

© Expert service nationwide. 

© Cooperative loss claim settlements. 
© Annual savings refunds averaging 


ey 40% of policyholders’ customary 
premiums. 


These advantages may be enjoyed only through 


CANNERS EXCHANGE 


LANSING B. WARNER, INCORPORATED 


CHICAGO 54, ILLINOIS 
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Viramized 
Hormone 


MASS DISPLAY PROVIDES DRAMATIC SALES IMPACT 


Full advantage of the dra- 
matic sales impact of mass 
display merchandising is 
secured by this unique de- 
sign technique. When dis- 
played en masse the pack- 
ages give the effect of 
multiple home lawns in a 
typical American urban 
community. Here is the 
kind of package design 
that stops buyers and sells 


WRITE FOR PORTFOLIO OF CASE HISTOR 


Get this plastic bound portfolio o ‘‘Pack- 
aging Case Histories from the iles of 
U.S.P.&L."" beautifully lithograp ied in 
full color and exemplifying | .S.P.&l 


design, reproduction and merch: ndising 
know-how. Write for free copy todoy! 


i 
KEYSTONE 
‘ 
— 


For many years the Corneli Seed Com- 

pany of St. Louis has been an important 
leader in the production of quality seed. 
Recently, the company planned expansion 
in the consumer field with its brand of KEY- 
STONE SUPREME grass seed.: Packaging 
designers at U.S.P.&L. were commissioned 
to design a package in which to market the 
retail product. 


After careful analysis by U-S marketing men, 
a design was developed for a folding car- 
ton which would lend itself to modern mass 
merchandising methods in department 
stores, hardware stores and seed stores. The 
results are shown in the illustrations. 


The dramatic portrayal of the product by the 
package has resulted in unusually fine ac- 
ceptance and sales for a new consumer 


o blend of the 
FINEST GRASSES 


ic effect of multiple homes with | 


RODUCES DRAMATIC POINT-OF-SALE IMPACT 


product. In the words of a Corneli Seed 
Company sales official: ‘The launching of 
our new retail product in competition with 
established consumer brands demanded a 
package with a dramatic sales impact. The 
KEYSTONE folding carton filled that re- 
quirement in every respect. We are highly 
pleased with our initial results and give 
considerable credit to the package for our 
success." 


Whether you are contemplating the 
marketing of a new product or improv- 
ing the position of an established brand, 
the package provides the all important 
sales impact at retail point-of-sale. Make 
sure your package is prepared for the 
competitive sales battle today. Consult an 
experienced U-S sales representative now. 


B, Vitomized 
Hormone Tre 


(— TH! UNITED STATES PRINTING & LITHOGRAPH COMPANY 
EXEC! “IVE OFFICES: 804 BEECH STREET, CINCINNATI 12, OHIO * SALES OFFICES IN PRINCIPAL CITIES 
5 GR AT “'U-S"" PLANTS PRODUCING HIGHEST QUALITY ADVERTISING AND PACKAGING MATERIALS 


hese STONE grass seed’ 
home and la cartons with unique 4- 
ae wn on each panel of th ig way design—a different 
‘ e carton— when disp! 
ayed en 
; masse gives 
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STATUS THE NUTRITION PROGRAM 


Our nutrition studies have followed 
two basic lines of research, although 
there have been side studies into other 
areas. Our Phase I investigations have 
applied to the determination of the prin- 
cipal nutrients that are to be found in 
foods after canning. Samples of more 
than 40 non-formulated products were 
collected in 1942 and 1943 and assayed 
for 6 vitamins, 3 minerals, fat, carbohy- 
drate, and protein. The samples of fruits, 
vegetables, and fish were taken from all 
the large production areas in order to 
obtain complete geographical coverage 
and the assays for nutrients were con- 
ducted in universities that were selected 
for the project. We have estimated that 
in these and collateral studies, a total of 
more than 40,000 assays were made by 
participating laboratories, and the test 
materials comprised more than 50,000 
cans of foods. In 1942, 243 canners were 
sampled, and in 1943, 283—a total of 
526. 


PLANT STUDIES 


Phase II of the program has included 
the so-called “plant improvement” studies 
which were undertaken to show the way 
to improvement in methods and equip- 
ment and thus to greater nutrient reten- 
tion. In these studies, products have been 
followed step by step from the time they 
reach the cannery on through the final 
processing operation. They have included 
studies of storage effects under condi- 
tions of controlled temperature and in 
commercial warehouses. As a companion 
study there has been a two-year tempera- 
ture survey of 50 warehouses located in 
reresentative parts of the country, the 
report on which is in its final stages of 
preparation. Following is a list of of the 
universities at which our nutrition work 
has been done and the number of grants 
placed with each university: 


NUTRITION GRANTS 


Location No. of Grants 
University of Arizona 1 
University of Wisconsin................ 7 
University of Chicago.................00 4 
University of Maryland................ 4 
Pennslyvania State College.......... 5 
Michigan Agricultural 

Experiment Station .............. 2 

Cornell University 
2 
University of California, L. A..... 1 
Total 


I think that it is safe to say that asa 
result of the N.C.A.—C.M.I. Nutrition 


A report to the Board of Directors of the 
National Canners Association, Meeting 
in Chicago, November 12, 1948, on the 
Status of the NCA—CMI Nutrition Pro- 
gram. 
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By DR. E. J. CAMERON, 


Director, National Canners Association 
Research Laboratories, Washington D. C. 


Program to date we know more about the 
nutritional values of canned foods than is 
known about any other type of processed 
food. The dietary information that has 
been developed has provided a broad in- 
sight into the nutritional value of canned 
foods and the information is applicable 
to the needs of food specialists, to home 
economics experts, to the armed forces, 
and to those interested in institutional 
feeding. 


AMINO ACIDS STUDY 


Among the problems currently under 
investigation, principal interest attaches 
to the work on amino acids at the Uni- 
versity of California, in Los Angeles, and 
the University of Wisconsin. In recent 
years the nutritionist has been giving in- 
creasing attention to the role of amino 
acids in human nutrition, specially those 
which are in the “essential” category. A 
few years ago when Dr. W. C. Rose, 
working with the support of Nutrition 
Foundation, reported the dramatic oc- 
currences in animals and man resulting 
from the absence of these essential pro- 
tein fractions, our Nutrition Committee 
gave serious consideration to the sup- 
port of protein studies on canned foods. 
We were deterred from initiating studies 
at that time, however, due to difficulties 
concerning methods. More recently micro- 
biological methods have been employed 
that appear to be reliable and rapid, and 
easy to perform. With that assurance, 
the Committee, in 1947, voted to under- 
take Phase I amino acid studies in cer- 
tain canned meat and fish products. 


The first year’s study of amino acids 
in meat and fish products is near comple- 
tion. Products which were selected for 
assay have been analyzed in the raw 
(frozen) and canned condition. We have 
included luncheon meat, whole boned 
ham, sardines (Pacific and Atlantic), 
tuna, salmon, mackerel (Pacific and At- 
lantic), and fish flakes. The tests are 
being made on similar products in the 
two universities, a unique arrangement 
the results of which will prove valuable 
as a basis for a critical appraisal of the 
methods that were used. The Nutrition 
Committee is hopeful that the initial 
findings will justify further exploration 
into the field of amino acids in canned 
foods. This is a newly developed branch 
of nutrition and we may look for valu- 
able information to come out of studies 
on high protein canned products. 


OTHER STUDIES 


Other studies which are currently ac- 
tive include observations on the effect of 
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holding blanched products prior to fill. 
ing (Michigan State), and the study of 
storage stability of ascorbic acid in to. 
mato products (N.C.A., S.F.). 

Just completed is a study of carbo. 
hydrate balance in syrup packed fruits, 
This work was done at the University of F 
Maryland and the purpose was to deter. f 
mine whether in canned fruits the sugar F 
will equalize between the product and 
syrup. Apparently there is substantia] 
equalization and if this is confirmed, hos. 
pital dieticians can be provided with di. 
rections for the easy determination of 
the amount of sugar in a serving of 
fruit and syrup where special diets are | 
involved. 


PUBLICITY 


Thus far, 26 manuscripts have been 
published in scientific journals, and 15 
are in preparation or have been accepted 
for publication. 

The Home Economics Division has 
been active in translating the findings of 
the program into terms most useful for f 
home economics workers, teachers, and } 
others. Ten advertisements were pre- f 
pared in 1946, the last three of which 
appeared the first three months of 1947. 
A new unit of advertisements was pre- 
pared in 1947, three pages of which ap- 
peared in that year and the fourth in| 
January, 1948. Seven professional maga. | 
zines were used. 


Also in 1948, the nutrition informa. 
tion has been used as indicated by the | 
following table, which shows the nature | 
of the publications and the numbers of | 
copies issued to date: j 
Canned Foods in Modern Meals....356,250 


(8 page educational leaflet on can- 
ned foods for use of food classes, nu- 
trition groups, club women.) 
Canned Food Tables (first : 
edition) 
(Vitamin table of foods assayed in 
NCA—CMI work.) 


Canned Food Tables—Revised 


(Nutritive values table of foods as- 
sayed in NCA—CMI work—released 
October 11, 1948.) 

Story of the Canning Industry........ 10,000 
General information and references 
for further study about the canning 
industry and products—released Sep- 
tember 20, 1948.) 

On Tuesday of this week, Dr. R. W. 
Pilcher, of the Executive Nutrition Com- 
mittee, presented a paper titled “Nutri 
ent Retention During Canned Food Pro 
cessing and Production” before the Bos- 
ton meeting of the American Publi 
Health Association. This paper was W- 
der the authorship of three of the Com 
mittee and included not only a review 0 
more important findings, but also the 
observation that nutrients in all kinds 
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RESEARCH 


of food. are subject to changes as a re- 
sult of method of preparation for con- 
sumptiio. This paper constituted an im- 
portant part of a symposium on the re- 
tention of nutrients in processed foods. 


Work continues on our Phase I bul- 
letin. {his is an editorial job and prog- 


ress towards completion has been disap- 
pointinely slow, but it should be avail- 
able in print sometime during the early 
part of i949, 


COST 


I think it well at this point to sum- 
marize the financial details of the pro- 
gram. Since 1942, $256,000 has been 
applied to the support of the work by the 
National Canners Association and the 
Can Manufacturers Institute. Of this 
sum, $126,000 has been spent on the nu- 
trition grants. The nutrition reserve 
fund is presently about $55,000. The 
remaining $75,000 has been spent over 
the six year period on salaries, purchases 
of samples, expressage, travel, meeting 
expenses, and other miscellaneous details. 

No money support was requested for 


| 1948 in view of the favorable position of 


the nutrition reserve fund. It is probable, 
however, that moderate additional sup- 
port may be requested for 1949 when the 
budget is determined. 


TO PLAN 1949 PROGRAM 


The Executive Nutrition Committee 
will meet here in Chicago next week for 


a two, or possibly three, day session. At 
that time there will be suggestions con- 
cerning work under way and a program 
for 1949 will be planned. One important 
subject for consideration is whether we 
should now repeat at least part of the 
1942-43 Phase I work in order to obtain 
a broader concept of nutrition of canned 
foods. This work is quite extensive and 
calls for a very considerable amount of 
work by N.C.A. and Can company tech 
nologists in obtaining the samples. Asa 
minor activity, there may be an expan- 
sion of the work on the distribution of 
sugars between syrup and solids of can- 
ned fruits. Other suggestions include 
study of assay methods for ascorbic acid 
and investigation of factors affecting as- 
corbie acid stability in canned foods. 


At our meeting we shall discuss also 
the desirability of undertaking an inves- 
tigation on sodium in canned _ foods. 
There has been an increasing literature 
on low salt diets and it has been stated 
that without rigid restriction of salt, 
many patients with heart failure do not 
improve despite other therapeutic mea- 
sures. It is contended also that patients 
with hypertension, renal disease, and cer- 
tain forms of liver disease often benefit 
greatly from diets containing less than 
1 gram of sodium chloride daily (NU 
TRITION REVIEWS, September, 1948). 

There area few canners who pack diete- 
tic foods to which no salt or sugar has 


been added. Possibly the availability of 
such foods should be extended because 
canning is an ideal method of distribu- 
tion of such products. In our nutrition 
program we do not intend to include 
nutritional research in the field of medi- 
cine, but if there is substance in the 
claim that low sodium foods are neces- 
sary in the control of certain ailments, 
it would be to the advantage of the can- 
ning industry to know something about 
the sodium content of its products. 

I wrote recently to one authority and 
inquired whether he felt that research 
of this nature is needed. He stated, 
among other things, that in his opinion 
it would be highly desirable for the Na- 
tional Canners Association to undertake 
a study of the sodium content of canned 
focds, not only fruits and vegetables, but 
also meat and fish. He believes that 
there is no longer any doubt that sodium 
and potassium play an important role in 
the eticlogy of high blood pressure and 
possibly directly in diseases of the heart 
muscle. Under the circumstances, it may 
be predicted that there will be growing 
demands for canned products without 
added sodium. 

I don’t know whether the Committee 
will decide to recommend this project, 
but I have gone into a little detail con- 
cerning it because it illustrates a possi- 
ble ramification in our program that 
would provide information on special nu- 
trition problem. 


CRCO-AYARS FILLERS 


Out-Perform Over Any Other Type on Peas, 
Limas, Red Kidney or Baked Beans, Whole Grain 
Corn, Diced Vegetables and Similar Products 


00 
" The CRCO-Ayars Pea Filler is outstanding for its precision 
: design and sturdy, long-life construction, delivering an accu- 
“ rate fill at high-speed without troublesome breakdowns. The 
double brining attachment can be supplied to deliver a por- 
. tion of the brine into the can before the fill and then the bal- 
| ance into the filled can. | Capacities are up to 300 cans per 
m- 
minute. 
0 
lic 
, Sen or the Ayars Filler Bulletin, showing a complete CHISHOLM 4 VDER CO.me. 
line quality fillers to serve the needs of every type of 
ds »rocessor. Chisoim-Ryder Company of Pennsyhania Arars Machioe Company 
AN AFFILIATE A SUBSIDIARY. (218) 
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WEEKLY REVIEW 


Generally speaking, there is little 
or no change in the status of the 
market over what has prevailed for 
the past several weeks. Business 
still continues fairly brisk in the 
shipment of small lots to round out 
wholesalers inventories which are 
reported in fairly good balance. 
Grocers feel, too, that there is little 
hope for a drop in price in most 
items, and with the 1948 packs 
made, it is questionable that a fur- 
ther rise in price can be looked for. 
Hence, they are satisfied to take 
just enough to balance out ware- 
house stocks, since inventory time 
is fast approaching. 

Reports from different sources 
indicate a break in the canned fish 
market due to consumer resistance 
to the high prices at which most 
fish have been selling. You will 
note that salmon took a drop this 
week and California sardines like- 
wise. 


California fruits continue to 
hold at going prices and are mov- 
ing rapidly out of canners’ hands. 
The one strong spot in the fruit 
market is in canned apples. Re- 
ports from the principal apple 
packing sections indicate that the 
supply of No. 10 apples is not go- 
ing to be nearly enough to meet the 
demand. 


NEW YORK MARKET 


Routine Business Moving In Small Lots— 
Some Weakness In Canned Fish — Citrus 
Juices Slow—lInterest In Kraut—Some 
Pressure In Corn—Good Peas Wanted. 


By “New York Stater” 


New York, Nov. 19, 1948 


THE SITUATION—The course of the 
canned foods market the past week was 
a duplication of recent sessions. Business 
was largely routine and gave little evi- 
dence of changing that trend for some 
time to come. Leading buyers were fol- 
lowing a course of making purchases only 
as requirements necessitated and appar- 
ently any favorable price development 
that arises is not sufficient to change this 
course. There was some easiness to the 
list, especially in canned fish and traders 
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report that consumer opposition, owing 
to the high prices, is being felt. Mean- 
while, West Coast advices stated that 
despite this situation tuna fishermen 
were determined to ask for a higher re- 
turn for the raw fish. 


In the vegetable group, there continued 
to be strength in beets, carrots and 
beans, with exceedingly small offerings 
of home sizes. It is realized that were 
there any special buying moves, existing 
stocks would easily be absorbed and for 
the first time in years, so far ahead of 
new packs, the market would be without 
supplies. 


THE OUTLOOK — It was impossible 
to foretell any sepcial market moves at 
this time, leading trader interests stated. 
Some viewed the indifference of buyers 
and the fact that most were confining 
their operations to needs, as a healthy 
market sign. They maintained that 
by such action no large inventory 
accumulation was taking place which 
would have to be followed by important 
liquidation if the markets suddenly gave 
way. On the other hand there were 
traders who were not quite so optimistic. 
They felt that the buyers’ action was 
not a sign of lack of confidence and that 
the entire picture is healthy. At any 
rate, by adopting the present course, all 
hands were in agreement that there 
would have to be continual buying in 
order to prevent stocks running too low. 


Much attention was directed to the 
shipping tieup. Imported canned foods 
largely affected by the action consisted 
of fish particularly Portuguese and Nor- 
wegian sardines, as well as various for- 
eign packs of tuna. There has not been 
much demand for any of these over quite 
a period, but the trade was watching 
closely buyers’ action should holdings 
start to dwindle. 


CANNED FISH—Weakness developed 
in tunafish and the offerings to sell in- 
creased materially. A well known west 
coast canner offered white meat grated 
tuna at $13.50, choice solid pack white 
meat at $18.00 and standard Bonita at 
$12.75, all per case f.o.b. Coast. Califor- 
nia 1s tall, mackerel offered at $6.75 
with pilchards off to $6.00 per case on 
naturals. Standard light meat tuna was 
available at $15.75, grated light meat 
tuna at $12.75 and yellow tail at $12.25, 
all per case, halves, f.o.b. California can- 
nery. These prices were about the low 
of the movement. In the Northwest, fancy 
albacore was held by leading canners as 
high as $22.00 per case. 


Salmon was reported on the down- 
grade, especially for chums, with the un- 
derstanding that some selling schedules 
were shading to $19.00 coast, per case. 
Reds and pinks, however, were not in- 
fluenced, for Stocks of these varieties are 
understood to be extremely small. Cali- 
fornia pilchards, 1s tall, tomato or mus- 
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MARKET NEWS 


tard sauce offered in some quarters 4 
$8.00 per case, but many packers wer 
understood to have withdrawn. Main 
sardines were moving better and the tone 
was steadier. 

There are only small stocks of Portv. 
guese sardines on spot, but this marke: 
has lacked buying interest for some time 
New packing will not commence befor 
next Summer. Current price offering; 
on the basis of $23.50 per case for skin. 
less and boneless, packs of 100/3% oz, 
ex-warehouse New York City are the 
lowest in the past few years. Norwegiay 
Brisling sardines were available here a 
from $23.00 to $24.00 per case and Silds 
around $16.50 to $17.00 per case, as to 
packing ex-warehouse New York. 


CITRUS JUICES—This was another 
item that buyers appeared to be ignor- 
ing. Prices are not far from the lows of 
last year and some interests felt that 
if there is a renewal of sellers competi. 
tion it will be at the expense of prices, 
There are all sorts of guarantees against 
declines offered by packers, but this move 
does not seem to be a stabilizing influ. 
ence, it was pointed out. Fancy orange 
juice, sugar added, was offered at 75c for 
2s and $1.75 for 46 oz., while standard 
was priced at 70c and $1.60 respectively. 
Blended fancy was quoted at 70c for 2s 
and $1.65 for 46 oz., both sugar added, 
On grapefruit juice unsweetened was 
available at 65c for fancy 2s and $1.55 
for 46 oz. while sweetened was 671'2c and 
$1.60 respectively. Fancy grapefruit seg- 
ments were quoted at 82'%c for 2s and 
$1.85 for 46 oz., all basis factory, Florida. 

There were some strengthening factors 
reported in this market however, con- 
sisting of probable increased buying for 
Government account and the understan¢- 
ing that Canada has increased its citrus 
juice allotment for this season by 20 per 
cent. 

Meanwhile, the crop is good, quality 
also favorable and the maturity of the 
crop, specially oranges some three to 
four weeks ahead of normal. It is gen- 
erally believed that most wholesalers and 
distributors in this area are carrying 
fair stocks. 


PINEAPPLE — In view of the tight 
supplies of Hawaiian, and the short 
stocks on spot of many varieties of Cuban 
and Puerto Rican grades, trade atten- 
tion centered late last week on tlie ship- 
ping tie-up and the prospects of ¢limina- 
tion of imported pineapple supplics. The 
Cuban winter pack is about ready t0 
start, but this production is usually @ 
small one. There were a few fering’ 
reported here of sliced 1s at $1.6) a do. 
ex-warehouse New York. So fur mos 
trades stated that there has ben vel! 
little S.A.P. business placed. 


SAUERKRAUT—Selling com petitio! 
Was increasing as the new pzcks ab 
peared. While many New Yo'k state 
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canner’s were maintaining a selling sched- 
ule of $1.30 for 2%s and $4.40 for 10s, 
it was understood that some were shad- 
ing this basis, especially on 2'%s with 
reported offering as low as $1.15. Bulk 
kraut in 14 gallon kegs was priced at 
$6.50. It was indicated that the output 
this scason will likely be just about nor- 
mal, put that the new pack will come 
on a market almost without any carry- 
over. Mid-west canners were asking 90c 
for 2s, $1.10 for 2%s and around $4.00 
for 10s. In the far-west 2s were priced 
at $1.024%, 2%s at $1.15 and 10s at $4.00. 


CRANBERRY SAUCE—This item is 
proving to be one of the big disappoint- 
ments as far as the specialty market is 
concerned. Usually at this holiday period 
there is a heavy demand, but last year 
and so far this season, the market has 
been without feature. Result, selling com- 
petition on a fairly liberal scale and re- 
ports of price shading on practically all 
occasions. One trader pointed out all 
was necessary for a bid to appear and 
then holders went to work in effort to 
secure the business. In a nominal way 
10s were priced at $10.00 new pack truck- 
loads, delivered this market and 16 oz. 
new or old pack from $1.25 to $1.35. 
However, there was no stability to these 
asking prices, as already pointed out. 


CORN—There has developed some un- 
settlement in this item in view of the 
heavy canners’ holdings of standards and 
extra standard varieties. Some selling 
pressure is noted. Buyers were reported 
as bidding around $1.15 f.o.b. midwest 
for standard 2s, whole kernel golden, 
which basis was slightly below the gen- 
eral asking canners schedule. The hold- 
ings on 10s are reported as more in line 
with expected stocks at this season of 
the year. However, there has been some 
shading of both standard and extra 
standard grades. Meanwhile, fancy both 
white and golden, are in good request, 
with stocks light. 


PEAS—There continued to be a fair 
call for faney qualities of both Alaskas 
and sweets, supplies of which are small. 
Howey yr, on standards and extra stand- 
ards, the story is the same as recent re- 
ports, -ather easy markets and some 
presur to sell. There is still a good 
stock { extra standard large sweets, 
with » offered at $1.25 factory. Stand- 
ards ‘re priced around $1.00  f.o.b. 
Stand 4 4 sieve Alaskas were offered 
aroun: $1.00 f.o.b. 


‘ HICAGO MARKET 


Good ovement Of Small Lots — Salmon 
Prices Products Moving Well 
New Pack Citrus Moving In. 


By “Midwest” 
Chicago, Ill., Nov. 19, 1948 
TH! MARKET—Business in Chicago 


this \) -k continues on about the same 
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level that has held for quite a while now. 
Business is coming through fairly stead- 
ily but the size of the orders remains 
small and purchases are primarily on a 
replacement basis. It is interesting to 
note, however, that in total the business 
being passed at this time of the year is 
quite satisfactory as compared with the 
normal prewar November and December 
sharp slump in buying activity. This is, 
of course, the outcome of the strictly 
hand-to-mouth buying policy adopted by 


all the houses here this season, which 
puts them now in the position where they 
must come into the market at short in- 
tervals for most of the canned food items 
which they handle. The apparent pros- 
pects for the rest of the season are for a 
continuation of this situation, and as a 
consequence a more level monthly sales 
figure in this market over the season 
than has normally been the situation. 
Distributors’ warehouses seem to be quite 
thoroughly loaded with merchandise, but 


ROBINS 
GOOSENECK 
CONVEYER 
Any size bucket, 
any type pulley, 
any length, 
sturdily built. 


ROBINS PADDLE OR 
BRUSH FINISHER 


All size screens. 
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1948 


EQUIPMENT 
Vegetables, Seafoods 


INCREASES YIELD — CUTS COST 


SEND FOR 
CATALOG 


HOT WATER 


ROBINS 
SPINACH 
BLANCHER 
AND FEEDER 


ROBINS 
ALL STEEL 
RETORT 
All welded 
construction. 


HAYNIE 


TOMATO 
SCALDER 
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on the whole, inventories are quite well 
balanced. 


SALMON —The price structure re- 
mains unchanged on salmon this week, 
although information from Seattle indi- 
cates that the end of the strike is appar- 
ently near, which, of course, will release 
considerable quantities of fish for ship- 
ment which up to now have been tied up 
on ships which could not be unloaded. 
There has been very little interest in 
salmon here recently, as buyers have felt 
that at the present price levels, there 
wasn’t any point in buying additional 
salmon when they had any stock at all on 
hand. In addition to this, wholesale 
channels report fairly slow movement of 
salmon, although the chain store distribu- 
tors have indicated a good movement 
where advertised specials have been run. 
In the meaintime, pinks are still quoted 
at $24.00, chums at $20.00 and tall reds 
at $27.00 to $28.00, whereas combination 
deals for pinks at $23.00 and chums at 
$21.00 are still reported available. 


CRANBERRY SAUCE —There has 
been a very good movement of cranberry 
sauce in the market this year, and the 
retail movement is also reported to be 
good for the holiday trade. The price 
levels remain on advertised brands at 
around $1.70, and with independents at 
prices ranging from $1.30 to $1.40. 


CORN — The corn situation also re- 
mains in the same range of prices, in 
spite of the release of statistics recently 
indicating that the corn pack was among 
the largest in history. Fancy whole 
kernel is still being offered at around 
$1.70 for No. 2s and $9.00 to $9.50 for 
10s, with fancy cream style at $1.60 to 
$1.65 for No. 2s and $8.50 for No. 10s. 
Extra standard whole kernel in No. 2s 
is still holding around $1.45 and No. 10s 
about $8.25. 


APPLESAUCE — The movement of 
applesauce into the market recently also 
has been quite good, with prices remain- 
ing firm, although no actual advances 
have taken place within the last couple 
of weeks. Fancy quality sauce can be 
bought out of the East at $1.20, which is 
the low, and ranging up to about $1.30 to 
$1.35, depending upon the particular 
area. Distributors here, however, are 
apparently becoming convinced that the 
situation is definitely on the rise and are 
building up their stocks a little bit, al- 
though this should not be construed as 
meaning a large amount of forward 
buying. 


OZARK AREA PRODUCTS—Sales of 
Fall pack spinach out of the Ozark area 
are reported to be going well here this 
week, with the price level definitely es- 
tablished at $1.25 for No. 2s and $1.60 
for 24s, with No. 10s varying quite a 
bit, from around $5.25 to $6.00. The qual- 
ity is reported to be good, in spite of the 
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crop difficulties encountered this Fall. 
A few No. 2 green lima beans were pack- 
ed in the Ozarks this year and some were 
sold here at around $2.45 for No. 2, al- 
though the frost caught the crop down 
there and it is understood that all offers 
are now withdrawn in this item. In the 
meantime mustard and turnip greens are 
still holding firm at 85c for No. 2s and 
$3.75 for No. 10s, with No. 2 water black- 
berries at $2.25 and No. 2 fresh black- 
eyes at $1.40, with dried blackeyes at 
$1.15. 


CITRUS JUICES—There is also some 
movement of citrus juices into the mar- 
ket, with the market on 46 oz. blend ap- 
parently generally established at $1.70, 
with No. 2s at about 75c to 77%4c. There 
has been some very good quality sweet- 
ened blended juice of new pack offered 
here, and some purchases have been 
made, although most distributors are still 
showing a preference for old pack where 
available. Orange juice is still holding 
around $1.95 and grapefruit juice at 
around $1.65 for 46 oz. 


CALIFORNIA MARKET 


Fruit And Nut Crops—Canned Fruits Con- 

tinue Steady—Drought Hurts Spinach— To- 

mato Season Ends—Slight Weakness In Fish 
—Fishermen Agree On Sardine Price. 


By “Berkeley” 


Berkeley, Calif., Nov. 19, 1948 


CROPS — California fruit and nut 
crops were largely harvested by the first 
of November, says the California Crop 
Reporting Service, with comparatively 
little damage by rain up to this date. A 
few apples, grapes and pears remained 
to be harvested, along with part of the 
olive crop. A small volume of old crop 
Valencia oranges and a few summer 
grapefruit remained for harvest but no 
picking of new crop citrus fruit had be- 
gun. Apples are proving a smaller crop 
than expected, largely due to smaller 
fruit. Production of commercial apples 
is now 6,240,000 bushels, or far less than 
the 10-year average. Figs, which are 
still in the market, chalked up a fair 
tonnage, but fewer Kadotas were can- 
ned than expected, owing to mold induced 
by cool nights. Bartlett pear produc- 
tion is placed at about 214,000 tons, and 
that of other varieties, 31,000 tons. Last 
year California produced 345,000 tons. 
Olives are now estimated at 68 percent 
full crop, or 1 per cent more than a 
month ago. Selective picking is being 
done to obtain the large sizes desired for 
canning, leaving the small fruit for the 
production of oil. 


DRY BEANS—The market for Cali- 
fornia dry beans continues quiet and 
prices continue to decline. Canners are 
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buying largely as they need stocks and 
growers are compelled to place large 
quantities of beans in temporary storage, 
The crop is estimated at 4,849,000 bags 
of 100 pounds each, compared with 4,363. 
000 bags in 1947. Limas account for 
about 2,175,000 bags of the new crop. 
No. 1 Baby Limas have sold in the San 
Francisco market of late at $8.50 per 
100 pounds, with Small Whites as low as 
$8.75. 


FRUITS—The California canned fruit 
market continues steady although orders 
are largely small and pool cars are still 
a feature. Breaks in the price structure, 
forecast by some, have failed to material- 
ize, and most changes in recent weeks 
have been upward rather than otherwise. 
Here and there small canners are finding 
themselves in financial difficulties, but 
only comparatively small lots have had 
to be sold below current quotations. The 
bringing out of pack figures on cling 
peaches has strengthened this fruit in 
the market and most items are selling for 
more than when the canning season was 
on. Pears are one fruit now selling 
slightly below opening prices. Some 
operators came out early with a price of 
$5.00 a dozen for No. 2%s fancy. As far 
as can be learned no one is holding fruit 
at this price, but several are quoting 
$4.75 and $4.50 seems to be bottom. Some 
buyers who seemed to feel their trade 
demanded the fancy grade have dropped 
down to choice without losing any busi- 
ness. There is quite a call for the No, 1 
size, with stocks in first hands none too 
plentiful. This sells at $2.60 in choice 
and at $2.40 in standard. Several can- 
ners report special interest of late in 
fruit cocktail in No. 10s, largely for the 
restaurant trade. 


SPINACH—The outlook for Fall pack 
spinach is none too promising in Califor- 
nia, owing to the lack of rain. ‘There 
were a few showers in October but pre- 
cipitation to date is far below normal. 
Considerable business has been booked 
and some canners are declining to accept 
further orders until the probable size of 
the pack is known. Already pro-rating 
is hinted. Most quotations are at $1.25 
for No. 1s, $1.55 for No. 2s and $5.00 for 
No. 10s, but some are slightly higher. 


TOMATOES—The eanning of toma- 
toes in California is virtually at an end 
for the season, with vines alreacy re- 
moved from the fields in some dis: ricts. 
Buyers are paying more attention to 
quality than in a long time and sales are 
made only after careful examination. 
Solid pack is quoted here at $1.55 for 
No. 1s, $1.95 for No. 2s, $2.40 for No. 
24s and $8.50 for No. 10s. The latter 
size is in special demand in solid pack, 
standard and in tomato paste, wit: some 
pro-rating being announced. 


FISH—Only a limited volume of busi- 
ness in canned fish has been booked im 
recent weeks, with prices sagging 0 
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most items in the list. Opinions are gen- 
eral that prices have reached their peak 
and that further reductions may be ex- 
pected on some items. Trading down- 
ward is noted in the canned fish espe- 
cially associated with the Pacific Coast, 
such as salmon, tuna and pilchards, or 
sardines. Salmon is now offered at $1.00 
a case off from recent quotations, with 
Alaska red talls at $27.00, pinks at 
$23.00 and chums at $19.00. The De- 
partment of the Army has asked for bids 
on 4,788 dozen cans of pink or red sal- 
mon, preferably pink, with these to be 
opened at the Oakland, Calif. Army Base 
within a week. Much interest is being 
shown by the trade in these. 


SARDINES—The market on Califor- 
nia sardines continues to be unsettled, 
with sales made as low as $8.00 a case 
on 1-lb. ovals. So far, since the opening 
of the fishing season, fishermen have been 
paid $67.50, $60 and $45 a ton. Just a 
week ago sardine boat owners at San 
Pedro voted unanimously to accept a 
price of $45 a ton for sardines and an- 
nounced that all but one of 21 canners 
had agreed to this figure. This move 
ended a dispute that had brought fishing 
and canning to a standstill. With the 
export market cut off by the maritime 
strike and the domestic market balking 
at high prices, sardines declined steadily 
from $11.50 a case to $8.00. 


GULF STATES MARKET 


Important Oyster Reef Opened—Production 
On Increase—Shrimp Catch Drops—Mexican 
Shrimp Exports. 


By “Bayou” 


Mobile, Ala., Nov. 19, 1948 


OYSTER REEF REOPENED —Shell 
Bank reef on the eastern shore of Mobile 
Bay which was closed to tonging two 
months ago by Conservation Director 
Bert Thomas was reopened to tonging 
three weeks ago, because he said an in- 
spection showed that the oysters there 
had matured sufficiently to be taken. 


Shell Bank Reef is one of the most im- 
portant oyster producing sections in Bald- 
win County and years ago before the 
big freshet killed the oysters on the reef 
it supplied the Mobile market with large 
quantities of oysters. However, now with 
good roads direct to the beach that con- 
nect with the paved highways in Baldwin 
County, the bulk of the oysters produced 
in this section will no doubt be shipped 
direct by truck to the inland seafood 
markets. 


Bayou Coura reef in Bon Secour Bay 
of Baldwin County which was also closed 
about the same time has not been re- 
opened to tonging, because of a heavy 


mass of young oysters on this reef. 

Both Shell Bank Reef and Bayou 
Coura are in areas which have been re- 
stocked. 


OYSTERS AND THE HOLIDAYS— 
Thanksgiving is only a few days off and 
four weeks later comes Christmas which 
are the two big events of the oyster in- 
dustry, because oyster consumption is at 
its peak during this period. 

Since the early pioneer days, turkey 
has been a traditional Thanksgiving and 
Christmas dish. Then in after years 
when the American house wife com- 
menced to stuff her turkey with oysters, 
the bivalves became very popular for the 
holidays and today the custom of serv- 
ing oysters in different styles on Thanks- 
giving and Christmas has become almost 
as traditional as that of serving turkey. 


OYSTER PRODUCTION—Last week 
we had minimum temperatures of 40 de- 
grees, but it has warmed up some this 
week. 

Oyster production increased 1,685 bar- 
rels last week over the previous week. 
Landings of last week were as follows: 

Louisiana 4,779 barrels: Alabama 504 
barrels and Florida (Gulf area) 1,507 
barrels. 


SHRIMP—Production of shrimp drop- 
ped 709 barrels last week from the pre- 
vious week as 5,258 barrels were pro- 
duced last week and 5,967 barrels the 
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previous week. The canneries too re- 
ceived 253 less barrels of shrimp. 


Landings of shrimp for the week end- 
ing November 12, 1948 were as follows: 
Louisiana 3,138 barrels, including 1,160 
barrels for canning; Mississippi 459 bar- 
rels, including 221 barrels for canning; 
Alabama 155 barrels, including 40 bar- 
rels for canning; Texas 1,067 barrels 
and Florida (Gulf area) 400 barrels. , 

As reported by all Market News of- 
fices last week, total holdings of frozen 
shrimp increased 178,000 pounds and 
were approximately 1,870,370 pounds 
more than four weeks ago. Total hold- 
ings were approximately 1,800,000 pounds 
less than one year ago. 


The 16 seafood canneries in Louisiana, 
Mississippi and Alabama reported that 
5,980 standard cases of shrimp were can- 
ned during the week ending November 6, 
1948, which brought the pack for the sea- 
son to 308,753 standard cases. 


MEXICAN SHRIMP EXPORTS —A 
report from the Fish and Wildlife Ser- 
vice of November 12, 1948 says: 

“The office of Inspeccion de Pesea in 
Ciudad del Carmen, Campeche, reported 
871,262 pounds of shrimp (de-headed) 
were exported from that port during the 
month of August, 1948, according to an 
October report from the American Em- 
bassy at Mexico, D. F. Catches were re- 
ported to have increased during Septem- 
ber, and it is believed that more ship- 
ments of shrimp by air to the United 
States were made in September than in 
August. It is the opinion of several 
Americans engaged in shrimp fishing at 
Ciudad del Carmen that production will 
be highest during autumn and winter 
months.” 


ILLINOIS CANNERS MEET 
(Continued from page 9) 


Mr. White suggested that the canner 
be sure of his market information, of his 
quality and samples. Get out your sales 
records, he advised. Check your trade 
directories for new and old accounts. Cut 
samples and prefer to serve hot. (Here 
Mr. White displayed an ingenious kit de- 
vised by his organization). Cooperative 
advertising pays handsome dividends 
when properly done, and by all means 
keep going to bat, Mr. White concluded. 


LABELS—COSTS AND MACHINERY 
Happer Payne, Director of NCA’s La- 
beling Division, showed his moving’ pic- 
ture, which was described in last week’s 
issue of THE CANNING TRADE. 

Harold H. Jaeger, Director of the Ad- 
vertising Division of the Can Manufac- 
turers Institute, also showed his film de- 
picting the cost and nutritional advan- 
tage of canned foods. 

Robert E. Seggerman outlined the 
forthcoming program of the Canning 
Machinery & Supplies Association ex- 
hibit and invited all to attend the show at 
Atlantic City this coming January. 
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CALENDAR OF EVENTS 


NOVEMBER 22-23, 1948—Fall Meet- 
ing, Tri-State Packers Association, 
Traymore Hotel, Atlantic City, N. J. 


NOVEMBER 22-23, 1948 — Annual 
Convention, lowa-Nebraska Canners 
Association, Hotel Savery, Des Moines, 
Iowa. 


NOVEMBER 30-DECEMBER 1, 1948 
—34th Annual Convention, Pennsylvania 
Canners Association, Penn-Harris Hotel, 
Harrisburg, Pa. 


DECEMBER 2-3, 1948—Annual Meet- 
ing, Georgia Canners Association, Hotel 
DeSoto, Savannah, Ge. 


DECEMBER 3-4, 1948—Annual Con- 
vention, Southwest Canners Association, 
Liberty Hotel, Jacksonville, Tex. 


December 5-8, 1948—44th Annual 
Meeting, American Society of Refriger- 
ating Engineers, Statler Hotel, Wash- 
ington, D. C, 


DECEMBER 6, 1948—Annual Meet- 
ing, Maine Canners Association, Fal- 
mouth Hotel, Portland, Maine. 


DECEMBER 6-7, 1948—Annual Meet- 
ing, Canned Foods Association of On- 
tario, General Brock Hotel, Niagara 
Falls Ont., Canada. 


DECEMBER 6-8, 1948—Annual Meet- 
ing, New Jersey State Horticultural So- 
ciety, Claridge Hotel, Atlantic City, 
N. J. 


DECEMBER 7, 1948—Fall Meeting, 
National Kraut Packers Association, 
Morrison Hotel, Chicago, IIl. 


DECEMBER 7-9, 1948 — Michigan 
State Horticultural Meeting, Pantlind 
Hotel, Grand Rapids, Mich. 


DECEMBER 8-10, 1948 — Annual 
Meeting, Northwest Frozen Foods Asso- 
ciation, Olympic Hotel, Seattle, Wash. 


DECEMBER 9-10, 1948—Annual Sani- 
tation Conference, Western Branch, Na- 
tional Canners Association, San Fran- 
cisco, Calif. 


DECEMBER 9-10, 1948 — Annual 
Meeting Michigan Canners Association, 
Pantlind Hotel, Grand Rapids, Mich. 


DECEMBER 9-10, 1948—63rd Annual 
Meeting, Association of New York State 
Canners, Inc., Hotel Statler, Buffalo, 


DECEMBER 14-15, 1948 — Annual 


Meeting, Ohio Canners’ Association, 
Deshler-Wallick Hotel, Columbus, Ohio. 


DECEMBER 16, 1948—Annual Meet- 
ing, Minnesota Canners_ Association, 
Hotel Radisson, Minneapolis, Minn. 


JANUARY 5-7, 1949— Annual Can- 
nery Field Men’s Conference, Michigan 
State College, East Lansing, Mich. 
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JANUARY 6-7, 1949—Annual Meet- 
ing, Northwest Canners Association, 
Olympic Hotel, Seattle, Wash. 


JANUARY 6-7, 1949—Annual School 
for Illinois Cannery Fieldmen, University 
of Illinois, Illini Union Building, Urbana, 
Illinois. 


JANUARY 8-16, 1949—National Fish- 
ing Show, Chamber of Commerce, San 
Diego, Calif. 


JANUARY 10-14, 1949—3rd National 
Materials Handling Show, Material Han- 
dling Institute, Convention Hall, Phila- 
delphia, Pa. 


JANUARY 11-14, 1949—Annual Meet- 
ing, National-American Wholesale Gro- 
cers Association, Atlantic City, N. J. 


JANUARY 14-19, 1949—Canning Ma- 
chinery & Supplies Exhibit, Convention 
Hall, Atlantic City, N. J. 


JANUARY 14-20, 1949—Annual Meet- 
ing National Canners Association, At- 
lantice City, N. J. 


JANUARY 15, 1949—Annual Dinner. 
Dance, Canning Machinery & Supplies 
Association, Claridge Hotel, Atlantic 
City, N. J. 


JANUARY 16, 1949—Annual Dinner, 
7:00 P. M., Old Guard Society, Claridge 
Hotel, Atlantic City, N. J. 


JANUARY 17, 1949— Annual Ban- 
quet, 7:00 P. M., Young Guard Society, 
Hotel Traymore, Atlantic City, N. J. 


JANUARY 17, 1949— Annual Meet- 
ing, Canning Machinery & Supplies 
Association, Convention Hall, Atlantic 
City, N. J. 


JANUARY 18, 1949—Fred Waring 
Show, 8:45 P. M., Canning Machinery & 
Supplies Association, Ballroom, Conven- 
tion Hall, Atlantic City, N. J. 

FEBRUARY 7-18, 1949—28th Annual 
Canners & Frozen Food Packers School, 
Oregon State College, Corvallis, Oregon. 


FEBRUARY 9-11, 1949—41st Annual 
Convention, Ozark Canners Association, 
Colonial Hotel, Springfield, Mo. 


FEBRUARY 14-15, 1949 — Annual 
Meeting, Tennessee - Kentucky Carners 
Association, Andrew Jackson Fotel, 
Nashville, Tenn. 


FEBRUARY 15-17, 1949 — Technical 
School for Pickle and Kraut Packers, 
Michigan State College, East Lansing, 
Mich. 

MARCH 4-5, 1949—37th Annual! Con- 
vention, Utah Canners Association, Motel 
Utah, Salt Lake City, Utah. 


MARCH 6, 1949, week of — Annual 
Meeting, National Association of Frozen 
Food Packers, Stevens Hotel, Chicago, 
Til. 
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(Spot prices per dozen F.O.B. 
cannery unless otherwise 
specified.) 


VEGETABLES 


ASPARAGUS 
Scattered Stocks 


BEANS, STRINGLESS, GREEN 


MARYLAND 
Fey., Fr. Sliced, No. 1.60 
No. 10 8.75 
Ex. Std., Fr. Sliced, No, 2..1.20-1.40 
Ex. Std., Cut, No. 2 1.40-1.50 
No. 10 7.00-7.50 
Std., Cut, NO. 2 1.25-1.35 
No, 10 6.50-7.00 
Std., Cut Wax, No. ursecsccccccccorsess 1.30 
No. 10 6.50 
N. Y. Fey., Cut gr., 3 sv.....2.00-2.05 
4 sv. 1.90 
Ex. Std., 3 sv. 1.65 
Std., 6 sv. 1.35 
Fla., Fey., Fr. Sl., No. 2........ 1.52% 
Bc, Garb. Ne. 1.45 
No. 10 7.50 
MIDWEST 
No. 2, Fey., Cut, 3 sv. ........2.00-2.10 
10.25-10.75 
No. 2, Ex. Std., Cut, 4 sv...1.50-1.60 
No, 10 7.50-8.00 
No. 2, Std., Cub, 1.40 
No. 10 6.50-7.00 
No. 2, Fey., Whole, 3 sv.....2.35-2.50 
11.75-12.00 
No. 2, Fey., Whole, 4 8V. ccs 2.00 
No. 10 10.00 
Texas, Fcy., Cut, 1, 2, 3 Sv......... 1.75 
No. 10 8.50 
or 10 7.00 
No. 2, 1.25 
No. 6.00 
BEETS 
Fey:, Gat, 1,25 
No. 10 6.75 
No. 10 — 
Mid-west, Fey., Cut, 

No. 10 5.25-5.75 

CARROTS 
No, 10 5.00 
No. 10 5.75 
5.30 
Calif. Fey., No. 2 .. 1.25 
No. 10 .. 5.25 
CORN 
Mipwesy 
Fey., Ww \., Gold., No. 2....1.70-1.75 
No. 3 1.60 
9.25-9.50 
1.45 
No, 1 8.25 
1,25 
Fey., € Gold., No. 2........ 1.60-1.70 
_No. 10 ..... 8.50-9.00 
Ex. Std » 2 451.50 
No. 1 8.25 
No. 1 7.75 
7.75 
Fey., Golde, NO. 1.75 
No. 9.50 
Ex. Sti Golden. 
No. 1 aS 9.00 
Std., No.» 1.35 
No. 1 
Std., noepeg, No, 2......1.60-1.65 
C. Golden, No. 1.50 
No. 3 as 1.50 
No, 10 8.50 
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No. 303 
No. 10 8.00 

Std., No. 2 1.25 
No. 10 7.50 

Ex. Std., C.S. Wh 
No. 2 1.45-1.55 

Std., C. S. White, No. 2....1.35-1.421%4 
No. 10 8.00 

N. Y. Fey., C.S. Gold., No. 1......1.15 
No. 2 1.75 

PEAS 

MARYLAND, ALASKAS 

No. 10 11.50 

No, 10, Ex. Std., 2 sv. .. 

No. 2, Ex. Std., 3 sv. 

No. 10, 

No, 2, Ex. Std.. 4 sv. 

No. 10 6.25 
No. 2, Ex. Std., Ungraded............1.25 
1.05-1.15 
No. 10, Std... 4 sv. 
Std., Ungraded, No. 1 

90-1.00 

6.00 
Pa., No. 10, Ex. Std., 3 sv....... — 
MARYLAND, SWEETS 

5 sv. 7.75 
Ex. Std., No. 10, 6.50-6.75 
Fey., Ungraded, No. 303........... 1.25 

No, 2 1.45-1.50 

No. 10 7.50 
Ex. Std., Ungraded, No. 303......1.10 

No. 2 1.25-1.30 

No. 10 7.00 
Std., Ungraded, No. 2 ......... 1.00-1.05 

No. 10 
New YorkK, SWEETS 

3 sv. 1.90 

No. 10 — 

4 sv. 1.80 
MipWEsT, SWEETS 
No. 2, Fey., 1 sv. 
No. 2, Fey., 4 sv .1.60-1.70 
No. 2, Ex. Std., 2 sv... .+.1.85-1.90 
No, 2, Ex. Std., 3 sv. ..........1.50-1.55 

2 


Ex. Std., 4 sv. sovele 


No. 2, Ex. Std., 3 sv. 
No. 36, Ex. Std., sv. 
No. 2, Ex. Std., 1.30 
No. Ex. Std., 7.0U-7.25 
No. 2, Std., 3 sv. ..... 1.10-1.20 
No. 10, Std., 4 sv. 
N. W., SWEETS 
No. 2, Fey., 2 sv. . ++-2.1022.15 
No. 2, Fey., 3 sv. . «-1.80-1.90 
No. 2, Fey., 4 sv. . ...1.60-1.65 
POTATOES, Sweet, F.O Kaui 
Fey., Syrupack, No. 2% ...........+ 1.70 
No 10 6.50 
No. 3, Vac. 1.65 
Eastern, Fey., No. 1.05 
No. 10 
Indiana, Fey., No. 2. .95 
1.00-1.25 
No. 10 3,50-4,50 
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CANNED FOOD PRICES 


SAUERKRAUT 
Midwest, Fey., No. 2 90 
No. 2% ...... 1.10 
No. 10 4.00-4.25 
No. 4.40 
SPINACH 
No. 2% 1.95 
No. 10 6.75 
No. 2% 1.55-1.65 
No. 10 5.00-5.50 
No. 2% 1.60 
No. 10 5.25-6.00 
TOMATOES 
Tri-States, Ex. Std., No. 1.......... 1.10 
No. 2 1.50 
No. 2% 2.25 
No. 10 7.50 
No. 2 1.35-1.45 
No. 2% 2.00 
No. 10 7.50 
Midwest, Std., No. 2 .......... 1.30-1.35 
No. 2% 1.90-1.95 
No. 10 7.00-7.25 
No. 2% 2.00-2.10 
No. 10 7.25-8.00 
Fey., No. 2 2.00-2.10 
No. 2% 2.75-2.85 
No. 10 8.00-8.75 
Calif., SP... Nei 1.55 
No. 2 1.95 
No. 2% 2.40 
No. 10 8.50 
Std., No. 1 1.20-1.30 
No. 2 1.45-1.50 
1.80-1.85 
No. 10 6.50-6.75 
No. 10 6.50-6.75 
-80- .85 
No. 1.30 
No. 10 6.25 


TOMATO PUREE 
Md., No. 1, Spee. Grav. 1.045.... .75 


No. 10 6.75 
Midwest, Fey., No. 1............ -80- .85 
No. 2 1.50 
No. 10 
TOMATO CATSUP 
Md., Ex. 8 02. 1.15 

14 oz. 1.50 
No. 10, Fey. 10.00 
Ind., No. 10 11.25 
14 oz., Fey., 1.90 
Calif., 14 oz. 1.85 

No. 10 11.00 

TURNIP GREENS 
1.25 
No. 2% 1.40 
No. 10 5.75 
FRUITS 
APPLE SAUCE 
Virginia, 

No. 2 1.20-1.25 
Pa., No. 2 

APRICOTS 
Halves, Fey., No. 2.75 

No. 10 9.00-9.50 
Choice, No. 24% 2.42%)-2.52% 

No. 10 8.50 
2.25-2.35 

No. 19 8.00 
No. 10, Water 5.50 

BLUEBERRIES 
Maine, No. 2, Water............ 3.00-3.25 
No. 10 14.25 
CHERRIES 

No. 2, Heavy Syrup.... _—— 
Fey., Cal. R.A., No. 1T —-- 

No. 2 — 

No. 2% — 
Choice, NO. 240 


FRUIT COCKTAIL 


Fey., No.1 T 2.30-2.45 
No. 2% 3.85-3.95 
No. 10 13.50 

PEACHES 

Calif. Y.C., Fey., No. 2%4....2.75-2.85 

Choice, No. 2% 2.60-2.65 

Std., No. 2% 2.35-2.45 

Fey., No. 10 9.00 

Choice, No. 10 8.50 

«508.00 

S.P. Pie, No. 10 §.25 

PEARS 

Calif. Bartlett, Fey., 

4.50-4.75 

Choice, No. 2% . 

Fey., No. 10 ....... 

Choice, No. 10 

No. 1 T 

Choice, No. 2% 

No. 1 T 
Std., No. 2% 
No. 1 T 
PINEAPPLE 
Haw., Sl., Fey., No. 3.25 
Choice, No. 2% 3.15 
JUICES 
APPLE 
Virginia, 46 oz. 2.00 
CITRUS, BLENDED 

46 oz. 1.65-1.80 
No. 10 3.30-3.40 

46 oz. 

GRAPEFRUIT 
46 oz. 1.60-1. 15 
No. 10 3.30 
ORANGE 

46 oz. 1.75-1.90 
No. 10 3.40-3.50 

PINEAPPLE 

1.45-1.50 
46 oz. 3.25 

TOMATO 

46 oz. 
No. 10 

46 oz. 2.15 
No. 10 4.00 

Midwest, Fey., No. 2............ 1.05-1.10 
46 oz. 2.10-2.25 
No. 10 4.25-4.75 

46 oz. 2.35 
No. 10 4.40 

FISH 
OYSTERS 

Gulf, 436 02. 

4.75-5.00 


SALMON (per case) 
Alaska, Red, No. 1 T 
Med. Red, 14’s ........... 
Pink, No. 1 T 
Cohoes, No. 1 T.. 
Chums, No. 1 T. 
Fiat ........ 


SARDINES—PeEr Case 
Calif., Ovals, 48/1 Ib.. 


8.00 

No. 1 T, Nat. 7.00 
Maine, %4 Oil keyless............ 8.00-8.50 

SHRIMP, 

Medium 4.50 
Large 4.75 
Jumbos 5.00 


TUNA—PER CASE 
48/14’s, Light Meat..........16.25-16.75 
Albacore, Fey., White, 
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There is many a firm who can readily use your unneeded 
equipment. It’s the opportunity for you to turn it into cash 
while fulfilling the other fellow’s need. Or you may need equip- 
ment yourself, or want to buy or sell or rent a cannery, or need 
help, or a job. Whatever your needs, you will get good results 
from an Ad. on this “Wanted and For Sale” page. The rates, 
per insertion—Straight reading, no display—one to three times 
per line 40c, four or more times per line 30c, minimum charge 
per Ad. $1.00. Count eight average words to the line, count 
initials, numbers, etc., as words. Short line counts as a full 
line. Use a box number instead of your name if you like. Forms 
close Wednesday noon. The Canning Trade, 20 S. Gay St., 
Baltimore 2, Md. 


FOR SALE—MACHINERY 


“CONSOLIDATED,” serving American Industry for Over 
25 Years—For Sale: Retorts; Filters; Mixers; Fillers; Ex- 
tractors; Cappers; Crowners; Can and Bottle Labelers; Copper 
Cooking Kettles; Glass-lined Tanks; Pumps; Vacuum Pans, etc. 
Rebuilt and guaranteed. Prompt delivery. We buy and sell from 
a single item to a complete plant. Consolidated Products Co., 
Inc., 18-20 Park Row, New York, N. Y. 


WHEN IN NEED of food processing machinery of any kind 
wire or call: Ashley Mixon, Canning Machinery Exchange, 
Plainview (West), Tex. 


AT FIRST YOU CAN SUCCEED in getting good equipment 
immediately, reasonably. Stainless Kettles, Evaporators, Vac. 
Pans, Cookers, Stills, ete. Drum, Chamber, Spray Dryers for 
Dehydrating, Flaking and Freezing. Dicers, Slicers, Cutters. 
Choppers, Peelers; Homogenizers, Viscolizers; Washers, Bianch- 
ers, Canning Equipment. Filters, Filter Presses, Separators. 
Mixing Equipment for Solids, Liquids, Sifters, Screeners, Pulp- 
ers, Finishers. Packaging Equipment such as Fillers, Weizhers, 
Cartoners, Labelers, Casers. Complete plants for sale. Send for 
list of food equipment just out. First Machinery Corp., 157 
Hudson St., New York 138, N. Y. 


We manufacture a general line of canning machinery and 
frequently take in good used equipment which we rebuild and 
offer for resale. Write us regarding your requirements for 
either new or rebuilt machinery. Copy of our new No. 700 cata- 
log for the asking. A. K. Robins & Co., Inc., Baltimore wh Md. 


FOR SALE—Used Machinery i in every- 
thing needed for processing Tomatoes; Catsup; Puree; Juices; 
Green Beans; Peas; Lima Beans; and Corn. Cook Room and 
Warehouse Equipment. Write at once for quotations on equip- 
ment interested in. W. T. Howeth, 1831 N. Cameron St., Har- 
risburg, Pa. 


FOR SALE—Mallory Sterilizer 30 GPM, reconditioned, ready 
for immediate installation in your plant. Priced for quick sale. 
Terms. The safest, fastest, most economical method of steriliz- 
ing your fruit juices and liquid food products. Address: B. C. 
Skinner Machinery Co., 941 Douglas St., canmanenns Fla. 


FOR SALE—1 Model 300 with 
standard round crates for No. 2 cans, with motors and motor 
drives, for 220 v., 60 cy., 3 ph. A.C., complete with 12’ double 
elevator with motor drive. Machine never off of original skids. 
Brand new. Sampson Canning Co., Wisconsin meng, Wis. 


FOR SALE—Locomotive Ties Boiler, 70 HP, passes good 
inspection for 125 lbs. steam pressure. Complete equipment, in- 
cluding good 50 ft. stack. Price $750.00 for prompt removal. 
I. L. Leonard & Co., Cambridge. Md. 
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WANTED and FOR SALE 


— 


EARLIANT AND COMPANY have available for immediate shipment the country’s 
largest selection of surplus used, rebuilt, or NEW = muachinery and equipment, such 
as Retorta, Fillers, Exhausters, Blanchers, Juicers, Slicers, Veelers, Cutters, 
Washers, Packaxing equipment ag well as Motors, Pumps, Boilers and Refrigeration 
equipment. Write for complete detailed listings. Below are a few represen(ative 
olferings. We will be glad to place your name on our mailing list upon request 


“ear ee REELS: (3) 20” dia. 30” long screen, Seott, Motor equip- 

8226—BOOT CONVEYORS: (4) Hansen, 16” buekets, new chain, complete 
with idlers and head shafts, good cond. 250.00 

8139—PICKING BELT TABLES: (3) 15 ft... 30” wide, complete with 

gears and belts, wood frames, belts. Good condition. Have 3 I'ly 

rubber belting 3 of these belts are 30” wide, other 2 are 24” wide. 
150.00 

7370—JELLY FILLERS: Geyer, 6 tube, Ser. 21227, cap. up to 100 per 

SCALDER, AND SLICER: Food Mach. Corp., 

ew, never has been stored inside. 

e305—STRAWBERRY CAPPER: Fay & Scott, about 5 years old, com- 

8039—DISINTEGRATOR: Mfg. by the Process Machinery Co., Niagara, 

Reitz R. D. #612, Ser. 21008-B, complete with 20 HP 
3600 RPM, 60 Cy., 3 ph., 220 volt, sterling motor. Good condition 3,300.00 


BARLIANT AND COMPANY,  Brokers-Sales Agents 
7070 N. Clark St. - Chicago 26, ill. - Sheldrake 3313 


1,975.00 


In Used, Rebuilt and New Packing House 
SPECIALISTS Machinery, Equipment and Supplies 


FOR SALE—Burt Labeler in excellent condition. Suited for 
No. 1 cans. Has been in recent use but no longer have need 
for this size. Price only $300 for quick sale. Penn’s Manor 
Canning Co., Cornwells Heights, Pa. 


FOR SALE—350 gal. Jacketed Copper Kettle, tin lined, out- 


let 3 inches with stand. Price $325 f.o.b. Orange. Orange Can.” 


ning Co., Orange, Conn. 


FOR SALE—2 Model B—C.S. Green Bean Snippers, $225.00 


each; 2-24 inch Drums 15/64” openings Buck Green Bean, 


Snippers, $400.00 each; 2- 36 inch Drums 15/64” & °s” open- 
ings Buck Green Bean Snippers, $500.00 each; 2 Monitor Shaker 
Shoes, $75.00 each; 1 Monitor Shaker Shoe, large with knockers, 


$100.00; 1 Boss Meat Grinder, without motor, $150.00; 1 small — 


7% ft. Blancher, $100.00; 1 #7 Clipper Cleaner, new, $100.00; 
2 #6 Chisholm-Ryder Pregraders, $250.00 each. Crating $15.00 
extra per machine. Torsch Canning Co., Milford, Del. 


FOR SALE 


tor. Whiteford Packing Co., Whiteford, Md. 


TANK FOR SALE—We have a new Stainless Steel 100 gal. | 


dished bottom Tank with opening in center, stand and one piece 
cover, for storage. Also can furnish portable clamp-on agitator 
if required. Other sizes available. Prompt delivery. Charles 
S. Jacobowitz Co., 3080 Main St., Buffalo 14, N. Y. A Mherst 
2100. 


FOR SALE—Adriance Model 805 D Crowner, excellen condi- 
tion, will take $750.00, possibly less for quick sale. J! ecently 
rebuilt by skilled mechanic. Adv. 48128, The Canning Trade 


WANTED—MACHINERY 


WANTED—We are in immediate need for Stainle:s Steel 
Monel, Aluminum or Copper Kettles and Vacuum Pans; Re 
torts; Filter Presses; Labeling Machines, and Packagin: Equip 
ment. Adv. 4898, The Canning Trade. 


WANTED—Continuous Cooker for #10 cans. Couli use old 
style Wonder Cooker. Lomax Canning Co., Lomax, I!!. 


THE CANNING TRADE November 22, 19 


Sinclair Scott Hex-Cone Cleaner with complete! 
screens for peas and lima beans; Berlin Chapman Sewer Separa-| 
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| WANTED — MACHINERY — Continued 


GET MORE for your surplus equipment. 
bureau and sell directly to the next user. 50,000 manufacturers 
get our offerings regularly. They need such units as Labelers, 
Dicers, Peelers, Retorts, Washers, Kettles, Dryers, Stills, Mixers, 
or what have you to sell. For quicker action and better price 
send full details and your price to: Equipment Finders Bureau, 
6 Hubert St., New York 13, N. Y. 


WANTED—We are in immediate need of three 500 gallon 
Steam Jacketed Stainless Steel Kettles with Agitators; 1 Stain- 
less Steel M & S Filling Machine, 6 or 10 piston; 1 Automatic 
Boxer for 1 lb. cans (300 x 409). Royal Brands Corp., 212 
Harrison Ave., Harrison, N. Y. 


FOR SALE—FACTORIES 


FOR SALE—Tomato Canning Factory located in Northwest- 
ern Ohio. Good tomato area, and contracted acreage available; 
excellent Steam Boiler. Adv. 48122, The Canning Trade. 


MISCELLANEOUS 


THERMOMETERS—We repair Mercurial Indicating Ther- 
mometers. Dial Thermometers and Recording Thermometers of 
all makes. Instruments are reconditioned like new. Satisfaction 
guaranteed. For economical savings ship your Thermometers 
to: Nurnberg Thermometer Co., 124 Livingston St., Brooklyn, 
N. Y. 


WANTED—Non-seasonal product to pack in our modern fac- 
tory located on Eastern Shore of Maryland. Have private sid- 
ing and close to large metropolitan areas. Ship your raw prod- 
ucts in and we ship finished out. Work on narrow margin. Adv. 
48121, The Canning Trade. 


WE’LL PACK FOR YOU—Packer with 2 plants in Eastern 


_ Pennsylvania wants cost-plus or contract canning to fill slack 


season. [quipped for soups, vegetables, fruits, sauces, spreads, 
etc. Sizes 1’s through 10’s. Experienced labor and management 
for your own supervision. Located on own rail siding on Penn- 
sylvania R. R. main line and on U. S. Route 1. Are operating 
daily throughout winter, but can handle additional products for 
you. We're open to your suggestions, and will work to please 
you. Adv. 48123, The Canning Trade. 


HELP WANTED 

WANT D—Assistant Manager for preserve business. Fa- 
miliar w... purchasing, production and with some sales ability. 
Excellen! opportunity for young man not over 35. Give full 
details ». ‘0 qualifications, experience, present earnings. Adv. 
48126, Th Canning Trade. 

SITUATIONS WANTED 

POS]: WANTED—Plant Manager, 20 years Manage- 
ment, Sa'-s and Production, frozen and canned. Desires new 
connecti»: after February first. Prefer East or South. Adv. 
48125, Canning Trade. 

POSI-}ON WANTED—As Sales Manager or combination 
Sales ard tactory Manager. Experienced in the packing and 
market ‘{ most all vegetables, small fruits, citrus and dry 
pack jt: Want to make a change before Jan. 1. Sober, in 
he: like to work, Adv. 48127, The Canning Trade. 
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List it with our. 


SMILE AWHILE 


There is a saving grace in a sense of humor 
Contributions Welcomed 


IT TAKES TIME 


Doctor: “This is a very sad case. I much regret to 
tell you that your wife’s mind is completely gone.” 

He: “I’m not surprised, Doc, she’s been giving me a 
piece of it every day for the past ten years.” 


Men prefer blondes? Only those who have married 
brunettes! 


Fluff: “No darling, I didn’t hang up on you. Father 
tore the telephone out of the wall.” 


A clergyman about to start a lecture tour asked a 
young reporter not to publish any of the lecture, as 
it might spoil the attendance at other meetings. 

The following morning he read in the local paper: 

“Our vicar told some excellent stories, but, unfortun- 
ately, they cannot be printed.” 


Financial Note: 
The more principle a girl has the less interest she 
draws. 


Overheard in the Opera House: “Faithfulness in a 
woman is laziness.” 


Boss to Secretary: “Make twenty copies of that, 
Miss Jones, and then, perhaps, we’ll run across one 
copy when we need it!” 


Lawyer (to gorgeous witness) — Answer me, yes 
or no! 
Witness—My, you’re a fast worker, aren’t you? 


Bing—What do you mean kicking my dog? He don’t 
even bite. 

Bang—Yes, but he raised his leg, and I thought he 
was going to kick me. 
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Either Single or Double Cut 
MORRAL COMBINATION 
CORN CUTTER 


For Whole Grain or 
Cream Style 


MORRAL DOUBLE CORN 
HUSKER 


With either steel or rubber 
Husking Rolls 


MORRAL CORN CUTTER 


Write for Catalog and 
further particulars 


ROGERS BROS. SEED COMPANY 
308 W. Washington St. ¢ Chicago 6, Illinois 


ATTRACTIVELY DESIGNED 


Gamse LITHOGRAPHING Co.INc. 


BUILDING. BALTIMORE,MD.. 
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WHERE TO BUY 


—the Machinery and Supplies you need and the leading houses 


that supply them. Consult the advertisements for details. 


BASKETS (Wood) Picking 
Jersey Package Co., Bridgeton, N. J. 
Planters Manufacturing Co., Portsmouth, Va. 
Riverside Manufacturing Co., Murfreesboro, N. C. 
BOILER ROOM SUPPLIES 
L. A. Benson Co., Inc., Baltimore, Md. 


BOOKS, on canning, formulae, etc. 
The Canning Trade, Baltimore, Md. 

BOXES, Corrugated or Solid Fibre 
Eastern Box Company, Baltimore, Md. 
Robert Gair Co., Inc., New York, N. Y. 
United Container Company, Philadelphia, Pa. 
David Weber Company, Philadelphia, Pa. 

CANNERY SUPPLIES 
Berlin-Chapman Co., Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corp., Hoopestown, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


CANNERS MACHINERY AND EQUIPMENT 
L. A. Benson Co., Inc., Baltimore, Md. 
Berlin-Chapman Co., Berlin, Wis. 
Burt Machine Co., Baltimore, Md. 
Central Machine Works, Inc., Philadelphia, Pa. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corp., Hoopestown, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
LaPorte Mat and Mfg. Co., LaPorte, Ind. 
Lee Metal Products Co., Inc., Philipsburg, Pa. 
Morral Bros., Morral, Ohio 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 
United Company, Westminster, Md. 


CANS 
American Can Company, New York City 
Continental Can Co., New York City 
Crown Can Company, Philadelphia, Pa. 
National Can Corp., Baltimore—New York City 
CLEANING MATERIALS, Methods, Service 
Oakite Products, Inc., New York, N. Y. 


INSECTICIDES AND FUNGICIDES 

Pittsburgh Plate Glass Company, Milwaukee, Wis. 
INSURANCE 

Canner’s Exchange, Lansing B. Warner, Inc., Chicago, Ill. 
LABELS 

Gamse Lithographing Co., Baltimore, Md. 

Muirson Label Co., San Jose, Cal.—Brooklyn, N. Y. 

Piedmont Label Co., Bedford, Va. 

Simpson & Doeller Co., Baltimore, Md. 

Stecher-Traung Lithograph Corp., Rochester, N. Y. 

United States Printing & Lithograph Co., Cincinnati, Ohio 
MANUFACTURING CHEMISTS 

Chas. Pfizer & Co., Inc., New York, N. Y. 


PASTE 
Clark Stek-o Corp., Rochester, N. Y. 

PEA HULLERS AND VINERS 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
7rank Hamachek Machine Co., Kewaunee, Wis. 

SALT 


Diamond Crystal Salt Co., Inc., St. Clair, Mich. 
Worcester Salt Co., New York City 


SEED 
Associated Seed Growers, Inc., New Haven, Conn. 
Gallatin Valley Seed Co., Bozeman, Mont. 
Chas. C. Hart Seed Co., Wethersfield, Conn. 
D. Landreth Seed Co., Philadelphia, Pa. 
Michael Leonard Co., Chicago—Sioux City 
Northrup, King & Co., Minneapolis, Minn. 
Rogers Bros. Seed Co., Chicago, IIl. 
Washburn-Wilson Seed Co., Moscow, Idaho 
F. H. Woodruff & Sons, Inc., Milford, Conn. 
SUGAR 
Corn Products Sales Co., New York City 
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The fastest and easiest adjusted 
en | MORRAL BROTHERS, INC., Morral, Ohio 
Peas Geans Sweet Com 
| 
Prompt \/ Delivery 
THE | 
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ENRICHED 
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OTHER buys more than meets the eye. When she 
M proudly produces from her shopping bag all 
those good things to eat, she brings with them 
all the progress in nutrition and health now being 
utilized by the progressive food industry of today. 
‘}o this picture Chas. Pfizer & Co., Inc. contributes 
in »iany ways. The fruit-flavored dessert she bought 
tas's better because of the high quality Pfizer Citric 
Ac. it contains. The grape jelly she selected owes 
mi |: of its necessary tartness to Pfizer Tartaric Acid. 
Th can of baking powder for biscuits gives a con- 
tre --d leavening action because of Pfizer Cream of 
Ts ir. The loaf of bread for breakfast toast is 


with 

many 

Pfizer 
contributions 


enriched by vitamins and minerals in Pfizer enrich- 
ment wafers supplied to the baker. And the bag of 
flour she uses in baking her home-made delicacies is 
fortified by Pfizer Enrichment Concentrates supplied 
to the milling industry. 

The story goes on to include the part Pfizer plays in 
many other foods. New chapters will be added con- 
stantly as Pfizer continues to anticipate industry 
trends while maintaining its well-known high stand- 
ards in fine chemicals. Chas. Pfizer & Co., Inc., 81 
Maiden Lane, New York 7, N. Y.; 211 E. North Water 
Street, Chicago 11, Ill.; 605 Third Street, San Fran- 
cisco 7, Calif. 
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QUALITY 


Manufacturing Chemists Since 1849 
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A MONEYMAKER OVER THE YEARS | 


Get your acreage with Pride—Your farmers want it because 


they know that in short years, under adverse conditions, or 
when cut young for a quality pack, it still yields well. 


Entirely an Asgrow variety, our originator’s stocks of Pride are main- 
tained true to type at our pea breeding station where it was bred. 


A MONEYMAKER FOR 1949 


Associated Seed Growers, Inc. Main Office: New Haven 2, Conn. 


Breeders and growers of vegetable seeds since 1856 


Atlanta 2 e Cambridge, N.Y. @ Indianapolis 4 e@ Los Angeles 21 e@ Memphis 2 
Milford, Conn. ° Oakland 4 e Salinas e San Antonio 6 
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